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1. MOACHUTEJIBHASA 3AIIMCKA

1.1. lean 1 3224y TUCHHUILIHHDBI

Leabio Kypca sBIsETCS OBJa/JICHUE CTYyI€HTaMU HEOOXOIUMBIM U JOCTaTOUYHBIM YPOBHEM
WHOSI3BIYHOM KOMMYHHMKATHBHOW KOMIIETCHIIMU ISl PEIICHUS COLUATbHO-KOMMYHUKATHBHBIX
3a7lad B PA3IMYHBIX 001acTsIX MpPOoPEecCHOHAIBHOW W HAydyHOHW cdep HOesITelbHOCTH,
KOMMYHHKAITUU B YCTHON U MUChMEHHOW JOpMax Ha pyCCKOM M MHOCTPAHHOM SI3BIKAX, a TAKKE
JUIA JanbHENIIero caMmooopa3oBaHus, 4To npezmnosaraetT GopMUpPOBaHNE BCECTOPOHHE Pa3BUTOM
JUYHOCTH, CIIOCOOHON OTBEYaTh HA BHI30BBI COBPEMEHHOTO OOIIECTBA M HCIIOJIb30BAaTh 3HAHUS,
YMEHHUS ¥ HaBBIKU, TIOJyYEHHBIE B XOZ€ 00yUEeHHUS.

OOpazoBaTenbHass 1eNb MPEANoJiaraeT H3yuYeHHe WHOCTPAHHOTO s3bIKA HE Kak
JUHTBUCTUYECKOM CHCTEMbI, a KaK CpeACTBa MEXKKYJIbTYpHOTrO OOLIEHHS W HMHCTPYMEHTa
MO3HAHUS KYJIbTYPBI ONPEICIICHHON HAIMOHATLHOW OOIIHOCTH, B TOM YHCJIE JTUHTBOKYJIBTYPHIL.
[IpuobiieHrne K 3leMEeHTaM JTOH KyJIbTYypbl paccMaTpHUBaeTcs Kak o00s3aTelbHOE YCIOBUE
YCHEIIHbIX HEMOCPEJICTBEHHBIX W  OMOCPEHAOBAHHBIX PEYEBBIX NPO(ECCHOHATBHBIX U
JUYHOCTHBIX KOHTAKTOB C MPEICTABUTEISIMU JaHHOM KYJIbTYPHI.

PasBuBaromas 1enp mpeanojiaraeT yd4erT JUYHOCTHBIX MOTPEOHOCTEH, HHTEPECOB U
WHAUBUAYAIbHBIX TICUXOJOTHYECKHX OCOOEHHOCTeH oOydaeMbIX, oOllee HMHTEIEKTyalbHOe
pa3BUTHE JTUYHOCTH CTYJIEHTA, OBIAJCHHE WM OIPEACICHHBIMA KOTHUTHUBHBIMH TpPHEMaMH,
MO3BOJIAIOIIMMU OCYIIECTBISATH MMO3HABATEIbHYI0, KOMMYHUKATHUBHYIO JESATEIbHOCTh, Pa3BUTHE
CIIOCOOHOCTH K COLIMATTLHOMY B3aMMO/ICHCTBHIO, (dhopmupoBanue
KOMIIEHCUPYIOUINX/KOMIIEHCATOPHBIX YMEHM, B TOM 4YHUCJIEe, YMEHHH YTOUHATH 3JEMEHTHI
BBICKA3bIBaHUS C MOMOIIBI0 BepOaIbHBIX U HEBEPOATHHBIX CPEACTB OOILICHUS, a TAKXKE YMEHHM
CaMOCOBEPILIECHCTBOBAHMSI.

BocrnurarensHas mens - (GOpPMUPOBAHHE YBAXKUTEIBHOTO OTHOIIEHUS K TyXOBHBIM U
MaTepuaJbHbIM IEHHOCTSM JAPYTUX CTpPaH W HApOJOB, COBEPIIEHCTBOBAHME HPABCTBEHHBIX
KaueCTB JINYHOCTHU CTYJCHTA.

3agauM TUCHMIUIMHEI - JOPMHUPOBAHUE Y O0YUArOIINXCS

®  COUMOKYJBTYPHOW KOMIETECHIIMH H TOBEICHYECKUX CTEPEOTHIIOB, HEOOXOIMMBIX IS
YCIICIITHOM aJjanTalyy BBITYCKHHKOB Ha PhIHKE TPYAQ;

® HaBBIKOB apryMEHTAIIUH U BEICHUS IUCKYCCUH;

® HaBBIKAMH [HUCHPMEHHOTO ¥ YCTHOTO TIEpeBO/ia TEKCTOB  MpOo(hecCHOHAIBHOM
HAaIpaBJIeHHOCTH;

® HaBHIKOB CBOOOJHO TOJI30BATHCSI HMHOCTPAHHBIM S3BIKOM Il pEIleHus 3anay
MEXIMYHOCTHOTO U MEXKYJIBTYPHOTO OOIICHHUS;

® HaBHIKOB CaMOCTOSTEIBHO NMPHOOPETaTh C MOMOLIbI0 MH()OPMAIMOHHBIX TEXHOJOTHH U
WCTIOJIB30BaTh B MPAKTUYECKON NEATETHHOCTH HOBBIC 3HAHHUS W YMEHUS, B TOM YHCIE B
00yacTsX 3HaHUH, HEMIOCPEICTBEHHO HE CBS3AaHHBIX CO c(hepoil A TeIbHOCTH;

® CrHOCOOHOCTM  COBEpLICHCTBOBaTb W  Pa3BUBaThb CBOM  HMHTEIJICKTYalbHBIH U
OOIIEKYIbTYpPHBIH yPOBEHB.



1.2. Ilepeuennb

INIAHUPYEMBIX pe3yJibTaToB

06yqe}mﬂ nmo JUCHUMIIJIMHE,

COOTHECCHHBIX ¢ HHAUKATOPAMMU T0CTHKCHUSA KOMIIeTeHI N

KoMmnerennus NuaukaTopsl Pe3yabTaTrnl 00yueHust
(Ko 1 HANMEHOBAHUE) KOMIeTeHIU
(Ko 1 HAMMEHOBAaHUE)

VK-4.CnocoO0HOCTH VK-4.1. Bnaneer | 3uarn:
OCYLIECTBIIATL JIEJOBYIO | CHCTEMOM HOPM DPYCCKOIO | — OCHOBHBIE HOPMBI HHOCTPAHHOTO
KOMMYHUKAIUIO B | IUTCPATypHOTO s3bIKA M | s3pIKa B  OONAacTH  yCTHOH W
YCTHOM M MNHMCbMEHHOH | HOpMaMu IIICbMEHHOU peun;
(opmax Ha | MHOCTPAHHOTO(bIX) — OCHOBHBIE pasnuuns
TOCYJapCTBCHHOM S3BIKC SISBIKa(OB); crocooeH JIMHTBUCTUYECKUX CUCTEM PYCCKOIO U
Poccuiickoit JIOTHYECKH ¥ | UHOCTPAHHOTO S3bIKA;
Denepanmmy I'PaMMaTHICCKH BEPHO | — oCHOBHbBIE OCOOEHHOCTH CIIyIIAHUS,
MHOCTPAaHHOM(BIX) CTpOUTE KOMMYHHKALMWIO, | yreHus, rOBOPEHMs] M IIHCbMa Kak
sI3bIKE(AX) UCTIOJNIb3Ysl BEPOAIBHBIE U | pyjoB PEUeBOIi CSATEIbHOCTH

HeBepOaIbHBIC
B3aUMOJICCTBHUS

Cpe€acTBa

— OCHOBHBIE  MOJEIHM  PEYEBOro
IIOBEJICHUS;
— OCHOBBI pedeBbIX JKaHPOB,

aKTyallbHBIX U1l y4eO0HO-HAy4YHOTO
OOIICHUS;

— CYIIHOCTh PEYEBOrO BO3JICHCTBUS,
€ro BUJIbI, JOPMBI U CPEJICTBA;

— 0a30BBIM HabopoM JIEKCUKH
TEPMUHOJIOTHYECKON
HaIpPaBJICHHOCTH;

— 0a3oBbIe rpaMMaTH4YEeCKHe

KOHCTPYKIIUU ¥ (DOPMBI, TMPHUCYIIHE
MOJTBSI3BIKY HAIIPABIICHUSI MTOTOTOBKH
/ CIIeIuaIbHOCTH,

— CBOOOIHEIE u YCTOMYNBBIC
CIIOBOCOYETaHUSI, (Pa3eoTOTUIECKHUE
SIMHUIIBI, XapaKTepHbIe I cheps
npodeccnoHaNTbHON KOMMYHUKAIIUY;
— OCHOBHBIE  CpEJICTBA  CO3JAHUS
BepOaTbHBIX u HeBepOaTbHBIX
WHOSI3BIYHBIX TEKCTOB B PAa3IMIHBIX
CUTYyAIHsAX JMYHOTO

U TpodeCCUOHATBPHO  3HAYUMOTO
OOIICHMS;

— HWCTOPHIO, KYJIBTYpy W TPaIUIUH
CTpaHbI H3y4aeMOTro sI3bIKa;

— KOHLENTYAJIBHYI0 H  SI3BIKOBYIO
KapTUHY MUpPA HOCUTENSI WHOSI3BIYHOM
KYJIBTYPBI.

Ymern:

— peaM30BBIBaTh PA3IMYHBIC BHJIBI
peueBOl  JESATENLHOCTH B y4eOHO-




HAYYHOM OOILIEHHM Ha WHOCTPAHHOM
A3BIKE;

— OCYUIECTBIIATh 3¢ (hHeKTUBHYIO
MEXJIMYHOCTHYI0 KOMMYHHUKAIUIO B
YCTHOW M TMHCBMEHHON Qopmax Ha
MHOCTPAHHOM $I3bIKE;

— COOTHOCHTH SI3BIKOBBIE CPEICTBA C

KOHKPETHBIMU colMaIbHBIMU
CUTYaIlUSAMH, YCIOBUSAMH M IIEIISAMH, a
TaKKe c HOpMaMH
po(heCcCHOHATTLHOTO peveBoro
MIOBEIEHUS, KOTOPBIX
MIPHUICPIKUBAFOTCSI HOCUTEIHN SI3bIKA;

— paboTtath c/Hanm TEKCTaMH

po(heCCHOHATTLHOW HAMPABICHHOCTH
B IIEJIAX aJIeKBAaTHOM HMHTEpHpeTaluu
MPOYNTAHHOTO MaTepuaa;

— TOHUMATH
MOHOJIOTHYECKYI0/AUATOTUYECKYIO
pedb, B KOTOPOW  HCIIOJIb30BAHbI
JIEKCHKO-TPaMMaTHYECKUE
KOHCTPYKLMHU,  XapakTepHblEe IS
KOMMYHUKATUBHBIX cUTyauui
poeCCHOHAIBHOTO OOIICHHMS.
Baaners:

— 0a30BbIM  HAOOpOM  JIEKCUKO-
rpaMMaTHYECKHIX KOHCTPYKIIUH,
XapaKTCPHBIX AJId KOMMYHHKATHBHBIX
CUTyalluii  OOLIEKYyJIbTYPHOTO  H
PoeCCUOHAIIBHOTO OOIIICHHS;

— S3BIKOBBIMH  CpeICTBaMU  JUIS
JOCTHXKEHUS npogeCcCHOHATBHBIX
1eJield Ha ”THOCTPAHHOM SI3BIKE;

— pa3NUYHBIMU BUJAMH U MPHUEMAMH
ClIylmiaHus, 4YTCHHA, TOBOPCHHUA U
MUCHMa;

— HAaBBIKAMHU COLIMOKYJIBTYPHOH U
MEXKYJIbTYPHOI KOMMYHUKALIUU;

— HaBbIKAMH  KOMMYHHUKAIlMd B
WHOS3BIYHOU cpene,
o0ecrevnBaIMU aJIeKBaTHOCTh
COIMAIBHBIX ¥ TIpo(deccHOoHaIbHBIX
KOHTAKTOB Ha HHOCTPAHHOM SI3bIKE;

— crnocobamu pereHus
KOMMYHHMKATHUBHBIX M PEUEBBIX 3a/ad
B KOHKPETHOW CUTYalluu OOIICHNUS;

— HIDpueéMaMu CO3JaHUA YCTHBIX H
MUCBMEHHBIX TEKCTOB  Pa3IUYHBIX
’KaHPOB B MPOILIECCE YIeOHO-HAYUIHOTO




OOIIEeHUS;

— HaBBIKAMU
AHHOTHPOBAHUS
JTUTEPATYPHI,

— uH(popmaruen
0COOEHHOCTAX
JIyXOBHOM
(perunona)

pedepupoBaHus  H
Hay4YHOH

00 OCHOBHBIX
MaTepHaIbHON U
KYJbTYPBI CTpaHbl

M3y4aeMoro
WHOCTPAHHOTO  sI3bIKA B IEJIAX
YBaXKUTEIBHOTO OTHOIIICHUS K
JyXOBHBIM IIEHHOCTSIM JIPYTHX CTpaH
1 HApOJOB.

VK-4.2.CBo00o1HO
BOCIIPHHUMAET,
aHATM3UPYyET u
KPUTHYCCKH  OIICHUBACT
YCTHYIO M THCHMEHHYIO
o01ie mpodheCcCUOHATBHYIO

nHdopmaIuio Ha
pPYCCKOMH
WHOCTPaHHOM(BIX)
s3pIKe(ax);
JEMOHCTPUPYET  HABBIKU
nepeBoia C
WHOCTPAHHOTO(BIX) Ha
rOCyJapCTBEHHBIN S3BIK, a
TaKxe c
rOCYJapCTBEHHOTO Ha
WHOCTPaHHBIN(BIC)
A3BIK(1);

3HaTh:

— METOJAUKY paboThl C/HaJ TEKCTaMH
colMagbHOW U TIpohecCUOHATBLHON
HaIpaBJICHHOCTH B LEJIAX aJEKBaTHOM

HHTepHpeTaHI/II/I HpO‘II/ITaHHOl"O
Marepuaia.

YMmerThb:

— HCTIOJIb30BaTh HAaBBIKM PabOTHI C
uHpopManuen u3 pa3Iu4YHBIX

HUCTOYHUKOB Ha HMHOCTPAHHOM S3BIKE
JUIsL pelleHus OOILIEKYJIbTYPHbIX U
npogecCHOHATIBHO 3HAUMMBIX 3a/1a4;

— IOHMMATh " IIPABWIBHO
UHTEPIPETUPOBATD UCTOPHUKO-
KyJIbTYPHbIE SIBJICHUS CTpaH

U3y4aeMoro s3blka, pa3Ouparbcs B
00I11€CTBEHHO-TTOJIUTHYECKUX
MHCTUTYTaX 3TUX CTpPaH;

— BBINOJHATh IUCbMEHHBIE U YCTHBIE

NIEPEBOIbI MaTEepUajIoB
npoheccuoHaIbHO 3HAYUMOM
HAIPaBJIEHHOCTH C  HMHOCTPAHHOTO

S3bIKa Ha PYCCKHW M C PYCCKOTO Ha
WHOCTPAHHBIN SI3bIK;

— CO3[1aBaTh U PEIAKTHPOBATH TEKCTHI
OCHOBHBIX KAaHPOB JIEJIOBOM peun;

— penaKTUpPOBATH TEKCTHI
npoPEeCCHOHATHPHOTO W COLUAIBHO
3HAYMMOTO COJICP)KaHHUS HAa POJHOM U
WHOCTPAaHHOM SI3bIKaX.

Baangern:

— METOJMKOW W MpUEMaMH IEepeBOja
(pedepaTHBHOTO, JOCIOBHOTO);

— mpueMamu  pedepupoBaHHI U
AHHOTHPOBAHUS TEKCTOB
pohecCHOHALHOW HANIPABJICHHOCTH,
— HaBBIKAMHU T10 PEICH3MPOBAHUIO U




peaaKTUPOBAHUIO COIMAJIbHBIX,
Hay4YHO-NIOMYJISIPHBIX, HAy4HbIX, U
My OJIMITUCTUYECKIX pabot o
HaIlpaBJIEHUIO MOATOTOBKHHA
MHOCTPAHHOM SI3BIKE.
VYK-4.3.Ucnonb3yer 3HaTh:
MH(POPMALIMOHHO- — METOJIUKY paboThI c
KOMMYHHUKAIlMOHHbBIE WH()OPMAITMOHHBIMH  TIOTOKAMH  JIJIsI
TEXHOJOTMH IIPH IIOUCKE | 00eCIIeUCHHS JeSITeIbHOCTH
HE00X0IUMOI AHATTMTHYIECKUX LIEHTPOB,
MHPOPMALMK B TIPOLIECCE | OOLIECTBEHHBIX M TOCYAAPCTBEHHBIX
peleHuss  CTaHJApTHBIX | OpraHu3alMi.
KOMMYHUKATUBHBIX 3a/a4 | YMeThb:
Iug MOCTHKCHUA | — periaTh CTaHJapTHEBIE
PO eCCUOHATBHBIX KOMMYHUKATHBHBIC 3aJaun C
ueen Ha | ycnonp30BaHuEM  UHGPOPMAIMOHHO-
rocy1apCTBCHHOM U | KOMMYHUKAIMOHHBIX CETEH;
MHOCTPaHHOM(BIX) — cobuparb B UHGOPMAIMOHHO-
sI3bIKE(ax) KOMMYHUKAITHOHHBIX CeTAX 51
HWHTEPIPETUPOBATH uHGOpPMAITUIO
COIMAIBHOTO M MPO(ECCHOHATBHOTO
XapaKkTepa;
— aJIeKBaTHO u KPUTHYECKH
OLICHMBAaTh  MaTepuail  Pa3IUYHbIX

MH(POPMALMOHHO-KOMMYHHUKATUBHBIX
pecypcos;
— nudpdepeHupoBaTh OPUIHMATIBHO-

JCIIOBYI0O M TEPMHUHOJOTHYECKYIO
JIEKCHUKY.

Baangers:

— HaBBIKAMHU M METOJMKOHN IOMCKA
CTPaHOBEIUECKOMN U
npogeCcCuoOHAIIBHON uHdopmaIuu,
UCTIOJNB3YS pa3InyYHbIC
nH(pOpMaIMOHHO-

KOMMYHHKAIIMOHHBIC TCXHOJIOTUH
— npuemamu cOopa, 00pabOTKU U

pacrpocTpaHeHuss MH(pOpManuu B
COOTBETCTBUHU C 06HIerI/IH$ITI>IMI/I
CTaHJapTaMH u paBUIAMH
npodeccuu.

nporpamMma

yueOHO
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JUCHUITIINHBI
Tpe60BaHI/I$I K 3HaHUAM U YMCHUIM CTYJIQHTa-6aKaHaBpa n onpeacisAi€T COACPKAHUEC U BUIBI

y‘{e6HBIX 3aHATHHA M OTYETHOCTH. Hpeno,uaBaHHe JUCIHHITIIMHBI

1.3.MecT0 AUCHMILVINHBI B CTPYKTYpPe OCHOBHOI 00pa30BaTeJIbHOI NPOrpaMMbl

Huctumnuaa «WHOCTpaHHBINA S3BIK(AHTIMICKUN )», SBISIETCS 0O0SI3aTENIEHON YacThIO
0J10ka y4eOHOTO IJIaHa.
Hacrosimas

YCTaHAaBJIMBACT  MHWHHUMAJIbHBIC

«AHOCTpaHHBINA  SA3BIK




(aHrIMICKMIT)» OpraHMYHO BIIMCBHIBAETCS B IPOIPaMMy HENPEPBIBHON MMOATOTOBKH CHELMATUCTA
JUIS  YOPaBJIEHYECKOM JIeATENbHOCTH, M, YYMTHIBas 3HAHUA, I[IOJyYEHHblE B IIpoLecce
IPE/IIECTBYIONIEr0 00ydeHHs, MOJpa3yMeBaeT 3HAUMTEIbHOE YIIyOJieHHEe W pacIIdpeHue
UMEIOLINXCS YMEHUM U HABBIKOB.

B pesynbraTe OCBOCHMS AWCHUIUIMHBI (OPMUPYIOTCS 3HAHUS, YMEHUS M HAaBBIKH,
HEoOXOUMBbIE JJisl pacHIMpPEHHUs] Kpyro3opa CTYICHTOB, IOBBIIMIEHUS YPOBHS UX oOuIei
KyJIbTYpBl U 00pa30BaHus, a TaKKe KyJbTYPbl MBIIIJICHHSI, OOIEHHS U PEYH.

2. CTPYKTYPA JUCHUITJINHBI
OO6mmas Tpya0€MKOCTh TUCIUIUIMHBI COCTABISIET 6 3.€., 216 akaJeMUYecKux Jaca.

CTpyKTypa IMCUMIJIMHBI 1J151 04HOH (popMbI 00yUeHust
O6beM aucIUIIMHBL B (hopMe KOHTAKTHOW pabOThl 00yYaromuXxcs ¢ MeAarornyeCKuMH
paboTHUKaMU U (WIM) JTULAMU, TPUBJIEKaEMbIMHU K pealn3alii 00pa30BaTeIbHONW MPOrpamMMbl
Ha MHBIX YCJIOBUSX, IIPU MPOBEJCHUN YUEOHBIX 3aHITHH:

Cemect Tun yueOHBIX 3aHATHI KonuuectBo
p 4acoB
1 [IpakTHyECKHUE 3aHATHUSA 42
2 [IpakTHyeckue 3aHsATUs 42
Bcero: 84

O6bemM nucHMIUIAHBL (MOAYJsi) B (opMe CcaMOCTOSTENbHOW pPaloThl 00YyYAIOUINXCS
cocrtaBiisieT 132 akageMUYEeCKHUX Jaca.

3. COAEP’KAHUE JUCIUIIJIMHBI

Haumenosanue pazoena

No OUCYUNTIUHBL Cooepoicanue
1. Cdeps! u curyarnmu 1. Tsopueckuii nOUCK u ocmulciienue UHQoOpMayuu.
MHOSI3BIYHOTO OOIICHHS - pabotra C OpHWIHMHAIBHOW HAY4YHO-NOMYJISIPHOM
JIUTEPATYpPOH, CIIELIUAJILHON JIUTEPATYPOU

npoeCCUOHATIBHOM HAIpPaBICHHOCTH, € 0030pamy,
CTaTbsIMM W3 HAyYHbBIX I[EPUOJUYECKUX HU3JaHUH, C
npodeCCUOHATLHBIMU MaTepHajaMHi B KOMIIbIOTEPHBIX
cersx (Internet).

2. Yemuvie konmaxmeol.

3. [lucbmennvle KOHMAKMbL.

- pebepupoBanue;

- aHHOTHPOBAHMUE;

- HAIMCaHUE TE3UCOB, COOOIICHUH, IOKJIAJIOB.

4. Ymenue:

- BJIaJICHUE BCEMH BHUJAMHU UTECHHUS OPUTMHAIBHOU
JUTEPaTyphl, B TOM YHCIIE:

a) 03HAKOMUTEJIbHBIM YTEHHEM CO CKopocThio  180-
200 cnoB/MUH. 6€3 cJIOBapsl; KOJIMYECTBO HEU3BECTHBIX

9




CIIOB HE MpeBbImaeT 4-5% M0 OTHOIIEHUIO K 00IIeMy
KOJIMYECTBY CJIOB B TEKCTE;

0) M3y4arolUM YTEHHEM — KOJIMYECTBO HEM3BECTHBIX
CIIOB HE mpeBblaerT 8% MO OTHOLIEHHIO K o0uiemy
KOJIMYECTBY  CIOB B TEKCTE;  JOIMYCKaeTcs
UCIIOJIb30BAaHUE CIIOBApS.

5. ['osopenue u ayouposanue:

ydactue B nauainore (6eceme); BEIpaKeHUE OMpeIesieH-
HBIX KOMMYHHUKaTHUBHBIX HaMepeHun
(3ampoc/coobieHne UHPOpMALIUU —
JIONIOJTHUTEIILHOM, JETaTUu3UPYIOIIEH, YTOUHSIONIEH,
WJUIIOCTPUPYIOLIEH, OLIEHOYHOW; BBIICHEHHE MHEHUs
cobOeceTHUKa; COBET; BBIPAKEHHUE COOCTBEHHOTO
MHEHHUS TI0 TIOBOJY IMIOJYYCHHOH WH(OpMAINH;
BBIpOKEHHE  OJ0OPEHUS/HEIOBOIBCTBA, COKAICHHSI,
yUBJICHUS/HEJOYMEHUS, YKIOHEHHUE OT OTBETA);

- coobOmeHne (MOHOJIOTMUECKOE  BBICKA3bIBAHUE
mpo(ecCHOHANFHOTO XapaKTepa B O00beMe HE MEHee
15-18 ¢pa3 3a 5 MUHYT B HOpMAJILHOM CPETHEM TeMIIE
pewn);

- TIOHUMaHWE CcooOmeHuss TPOo(eCcCHOHATBHOTO
xapaktepa (B MOHOJOTHYecKod ¢opmMe U B XoOfe
JIAajora), OTHOCSIIETOCs K OJJHOW W3 yKa3aHHBIX cdep
U CHTyalii OOLIeHUs, JIMTEIHHOCTHIO 10 3 MUHYT
3By4YaHHs B HOPMAJILHOM CPEHEM TEMIIE PEUH.

6. [lucomo:

COCTaBJIEHHE IUIaHa, COOOIIEHUs/noKIana, pedepara,
AHKETHI B COOTBETCTBUU C YKa3aHHBIMHU cepaMu U
CUTYaIUsIMU OOIICHHS,

- MEpPeBOJ C WHOCTPAHHOTO S3bIKa Ha PYCCKUH H C
PYCCKOI0O sI3bIKa HA MHOCTPAHHBIM.

dopmupoBaHUe
Y COBEPILICHCTBOBAHUE
SI3BIKOBBIX HAaBBIKOB

1. Jlexcuka
- pa3BUTHE JICKCUYECKHX HAaBBIKOB. XapakTep
JIEKCHYECKOro  Marepuajga —  OOIIeHay4yHas |

npodeccuoHambHas ~ JIEKCMKa, B  TOM  YHCIE
TEPMHHOJIOTHYECKasl JICKCUKA.

- JanbHEHIIee pacUIMpeHHe IOTEHIHAIBLHOTO
cioBaps.

2. I’ pammamuueckue ouoakmuueckue eOuHUuYbl

a Js___YTEHWs M IHCbMEHHOU UKCAINH
uHpopManuu:

VYcinoxHEeHHe CTPYKTYpbl (KOHCTPYKLMH) B COCTaBE
IPEUIOKEHUs], paclio3HaBaHUE U IOHUMaHue GOpM U
KOHCTPYKLUH, XapakTepHBIX I  KOHKPETHOTO
HOJBSI3bIKA M S3bIKA JI€JIOBOTO OOIICHUS:

1) @opMaibHbIE NIPU3HAKU aTpuOyTHBHBIX
KOMIUICKCOB  (LEMOYKM  CYIIECTBUTEIbHBIX U
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IIPUJIAraTeabHbIX ).

2) @opmalibHBIE  TMPU3HAKKA  JIOTHKO-CMBICIOBBIX
CBsI3eH MEXIy dJIEMEHTaMH TeKCTa (COI03bl, COIO3HBIE
CJIOBa, KIMIITUPOBaHHBIC (pa3bl, BBOJHBIE 00OPOTHI
U KOHCTPYKIIMHU, CIIOBA-CUTHAIBI PETPOCHEKTUBHOM
(MecToMMEHHMS) ¥ IEPCIIEKTUBHOM (Hapeyusi) CBS3H.

3) ®opmaibHbIE MIPU3HAKU MIPUAATOYHOTO
0€eCcCco03HOT0 OpeJIOKEHUsT —  OTCYTCTBHE
COI03a/COI03HOTO CJIOBA.

0) mud VCTHOM peur ¥ IHWCHMEHHOW Iepenayu

uHbOopMaluu:

I'pammaTrueckue (bopmbI U KOHCTPYKIIUH,
0003HayaroIue:

1) JIOrHMKO-CMBICIIOBBIE CBSI3U — COIO3BI/COIO3HBIE

CJIOBA, KJIMIIUPOBAHHbBIE CIOBOCOYETAHUS.

2) Jlekcuko-rpaMMaTU4eCKUE CPEICTBA CBSI3U IPEIO-
JKEHUH 1 a03areB.

3) Omdarnyeckre / THBEPCHOHHBIE KOHCTPYKITUH.

4) MecTtouMeHusl, CII0Ba-3aMECTHTEIIH.

5) CnoHble U apHBIE COIO3BI.

Tematuka qUIAKTUYECKUX MaTEpPHAJIOB JJIsl O0YUYCHHUS
pa3IMYHbBIM BUJAM  PEYEBOM JEeSTEILHOCTH
oOmeHay4Hasi, npodeccuoHaibHasl.

4. OBPA30OBATEJIBHBIE TEXHOJIOI'MH

No
n/n

Haumenosanue
pazoena

Buowt yueonoi Hugopmayuonnvie
pabomol u 00pazoeameibHble MEXHON02UU

What is Marketing

[IpakTHueckoe 1. Pa3BuTue HaBBIKOB uTeHHUS (TOMCKOBOTO,

3aHATUC

CamocrosrenbHas |KoHCyIbTHpOBaHHE U MTPOBEPKA JOMALTHUX

pabota

U3Y4Yarolllero, aHaJITUYECKOTO).

2. Pa3BuTHe HaBBIKOB YCTHOM (IUAJIOrMYECKOI
U MOHOJIOTUYECKOW) M NMUCBMEHHOW pedM MOJ
PYKOBOJICTBOM IIpenoaBaTelis.

3. Mcnonb3oBaHue ayiuo- U BUIAEOMATEPHUAIIOB,
KOMITBIOTEPHBIX ~TEXHOJOTHH [UId  pa3BUTHS
HAaBBbIKOB ayJUPOBaHUSI.

4. BreimonHeHne 3aJaHWd  Ha HOpPSAMOM M
oOpaTHBIf TepeBOJ] TEKCTOB U OTACIbHBIX
MIPEAJIOKEHU .

5. PazBepuyTtass Oecema c 0OOCyXKIeHHEM
JIOKJIaJia 1o TeMe ypoKa

3aJlaHui MoCpCACTBOM BHCKTpOHHOI‘;I I1OYTHI

Being an Advertiser\

HpaKTI/I‘leCKOG 1. Pa3BuTHe HaBBIKOB UTEHMA (HOI/ICKOBOFO,
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Economist.
Interview

Job

3aHATHUC

CamocTosTenbHas
paborta

M3Y4Yarollero, aHaJIuTUYECKOTO).

2. Pa3BuTHe HaBBIKOB YCTHOHW (IUATOTHMYECKOI
U MOHOJIOTUYECKOW) M MUCBMEHHOW pedH MOoJ
PYKOBOJICTBOM IIpENoAaBaTesl.

3. Ucnonb30oBanue ayauo- U BHIEOMATEpPUAIIOB,
KOMIIBIOTEPHBIX TEXHOJOTUH JJi1 Pa3BUTHS
HaBBIKOB Ay IUPOBAHUSI.

4. BpinonHeHue 3aJaHUd  Ha OpPSAMOM U
oOpaTHBIM TIEPEBOJI TEKCTOB U  OTHEIBHBIX
MPEJIOKEHUH.

5. Pa3Bepuytass Oecema ¢ oOCyX)aeHUEM
JIOKJIa/1a 1o TeEME ypoKa

KoHcynbTupoBaHue u npoBepka J0OMaIIHUX
3aJIaHUM IOCPEICTBOM BJIEKTPOHHOM MOYTHI

The place of an

Advertiser \ Marketer

in the Economy.

IIpakTnueckoe
3aHATHE

CamocrosTenbHas
paborta

1. Pa3BuTHe HaBBIKOB 4YTEHHs (IIOMCKOBOTO,
M3Y4Yarolllero, aHaJIUTUYECKOTO).

2. Pa3BuTHE HABHIKOB YCTHOW (JIMAIOTHYECKOU
U MOHOJIOTUYECKOW) M MUCBMEHHOW pedM MOoJ
PYKOBOJICTBOM IpemoaBaTes.

3. Mcnonb3oBaHue ayiuo- U BUIAEOMATEPHUAJIOB,
KOMITBIOTEPHBIX ~TEXHOJOTHH Ui  pa3BUTHS
HaBBIKOB ayIUPOBAHMUS.

4. DBpbInogHeHWE 3aJlaHUM  Ha MNOPSIMON U
oOpaTHBIM TIEpPEeBOJI TEKCTOB U  OTHEIBHBIX
MPEJI0KEHUH.

5. Pa3BepuyTass Oecega ¢ obOCyx)aeHUEM
JIOKJIaJia 1o TeMe ypoKa

KoHcynbTupoBaHue u npoBepka J0OMalIHUX
3aJIaHUM OCPEICTBOM 3JIEKTPOHHOM IMOYTHI

Money

[IpakTrueckoe
3aHATUEC

CamMocTosTeabHas
pabota

1. Pa3BuTHe HaBBHIKOB YTEHHs (TIOUCKOBOTO,
M3Y4Yarollero, aHaJINTUYECKOTO0).

2. Pa3BuTHE HAaBBHIKOB YCTHOM (IMATOTHYECKOM
Y MOHOJIOTHYECKON) U MUCbMEHHOM peuu Mo
PYKOBOACTBOM IpeENoAaBaTesl.

3. Ucnonb3oBaHue ayuo- U BUIEOMATEpUAIOB,
KOMIIBIOTEPHBIX TEXHOJOTHMH I Pa3BUTHS
HaBBIKOB ayIUPOBAHMUS.

4. DBpblnogHeHWE 3aJlaHUH  Ha MOpPSIMONA U
OoOpaTHBIl TIEpeBOJ TEKCTOB U  OTICIBHBIX
MPEJI0KEHUH.

5. PazBepuyTass Oecema c 0OOCYyXICHHEM
JIOKJIa/1a 10 TEME YpOKa

KoHcynpTupoBaHue 1 npoBepKa JOMAIIHUX
3aIaHUM IOCPEACTBOM BJIEKTPOHHOM IOYTHI

Advertising Agency.

Kinds of Occupations

1. Pa3BuTHE HABBIKOB YTCHHS (HOI/ICKOBOFO,
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in the Advertising
Sphere.

[IpakTHueckoe
3aHATHE

CamocTosTenbHas
paborta

M3Y4Yarollero, aHaJIuTUYECKOTO).

2. Pa3BuTHe HaBBIKOB YCTHOHW (IUATOTHMYECKOI
U MOHOJIOTUYECKOW) M MUCBMEHHOW pedH MOoJ
PYKOBOJICTBOM IIpENoAaBaTesl.

3. Ucnonb30oBanue ayauo- U BHIEOMATEpPUAIIOB,
KOMIIBIOTEPHBIX TEXHOJOTUH JJi1 Pa3BUTHS
HaBBIKOB Ay IUPOBAHUSI.

4. BpinonHeHue 3aJaHUd  Ha OpPSAMOM U
oOpaTHBIM TIEPEBOJI TEKCTOB U  OTHEIBHBIX
MPEJIOKEHUH.

5. Pa3Bepuytass Oecema ¢ oOCyX)aeHUEM
JIOKJIa/1a 1o TeEME ypoKa

KoHcynbTupoBaHue u npoBepka J0OMaIIHUX
3aJIaHUM IOCPEICTBOM BJIEKTPOHHOM MOYTHI

Marketing Strategy

IIpakTnueckoe
3aHATHE

CamocrosTenbHas
paborta

1. Pa3BuTHe HaBBIKOB 4YTEHHs (IIOMCKOBOTO,
M3Y4Yarolllero, aHaJIUTUYECKOTO).

2. Pa3BuTHE HABHIKOB YCTHOW (JIMAIOTHYECKOU
U MOHOJIOTUYECKOW) M MUCBMEHHOW pedM MOoJ
PYKOBOJICTBOM IpemoaBaTes.

3. Mcnonb3oBaHue ayiuo- U BUIAEOMATEPHUAJIOB,
KOMITBIOTEPHBIX ~TEXHOJOTHH Ui  pa3BUTHS
HaBBIKOB ayIUPOBAHMUS.

4. DBpbInogHeHWE 3aJlaHUM  Ha MNOPSIMON U
oOpaTHBIM TIEpPEeBOJI TEKCTOB U  OTHEIBHBIX
MPEJI0KEHUH.

5. Pa3BepuyTass Oecega ¢ obOCyx)aeHUEM
JIOKJIaJia 1o TeMe ypoKa

KoHcynbTupoBaHue u npoBepka J0OMalIHUX
3aJIaHUM OCPEICTBOM 3JIEKTPOHHOM IMOYTHI

Market Research

[IpakTueckoe
3aHATHE

CamocTrosTeapHas
paborta

1. Pa3BuTHe HABBHIKOB UTEHHs (TOUCKOBOTIO,
M3YYarolllero, aHaIUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOIMUYECKOM
W MOHOJIOTHYECKOH) M NMHUCHMEHHOM peur IO
PYKOBOJACTBOM MpernofaBaTesl.

3. Ucnonp30oBanue ayauo- U BUJI€OMAaTEPUAIOB,
KOMITBIOTEPHBIX TEXHOJOTUW JJI1 Pa3BUTH
HAaBBIKOB ayJJUPOBAHMUS.

4. BeinonHeHue 3aJaHUl  Ha OpPSIMOU U
oOpaTHBIII TepeBOJ TEKCTOB U OTHEJbHBIX
MPEJI0KEHUH.

5. PazBepHytast Oecema ¢ oOcyxaeHHEM
JOKJIa/1a 1o TeME ypoKa

KoHcynpTupoBanue u npoBepka JOMalHuX
3aJJaHUi MMOCPECTBOM DJIEKTPOHHOM MOYTHI

Market Segmentation

[IpakTueckoe
3aHsATHUC

1. Pa3BuTHE HABBIKOB YTCHHS (HOI/ICKOBOFO,
u3ydaromaiero, aHaJ'II/ITI/I‘—IeCKOFO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAJIOIMUYECKOM
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CamocTosTenbHas
paborta

U MOHOJIOTUYECKOW) M MUCBbMEHHOW pedH Mo
PYKOBOJICTBOM IIpENoAaBaTesl.

3. Ucnonb30oBanue ayauo- U BHIEOMAaTEpPUAIIOB,
KOMIIBIOTEPHBIX TEXHOJOTUH JJI1 Pa3BUTHS
HaBBIKOB Ay IUPOBAHUSI.

4. BpinonHeHue 3aJaHUd  Ha TOpPSMOM U
oOpaTHBIM TIEPEBOJI TEKCTOB U OTHAEIBHBIX
MIPEJIOKEHUH.

5. Pa3Bepuytass Oecema ¢ oOCy)aeHUEM
JIOKJIa/1a 1o TeEME ypoKa

KoHcynbTupoBaHue u nNpoBepka J0OMaIIHUX
3aJIaHUM IOCPEICTBOM BJIEKTPOHHOM MOYTHI

Integrated Marketing

Communications

IIpakTnueckoe
3aHATHE

CamocrosTenbHas
paborta

1. Pa3BuTHe HaBBIKOB 4YTEHHs (IIOMCKOBOTO,
M3Y4Yarolllero, aHaJIUTUYECKOTO).

2. Pa3BuTHE HABHIKOB YCTHOW (JIMAIOTHYECKON
U MOHOJIOTUYECKOW) M MUCBMEHHOW pedM MOoJ
PYKOBOJICTBOM IpeToaBaTels.

3. Mcnonb3oBaHue ayiuo- U BUIAEOMATEPHUAJIOB,
KOMITBIOTEPHBIX TEXHOJOTHH IS  pa3BUTHS
HaBBIKOB ayJIUPOBAHMUS.

4. DBpbInogHeHWE 3aJaHUM  Ha MNOpPSIMON U
oOpaTHBIM TIEpPEeBOJI TEKCTOB U  OTHEIBHBIX
MPEJI0KEHUH.

5. Pa3BepuyTass Oecega ¢ oOCyx)aeHUEM
JIOKJIaJia 1o TeMe ypoKa

KoHcynbTupoBaHue U nNpoBepka J0OMalIHUX
3aJIaHUM IOCPEICTBOM 3JIEKTPOHHOM MMOYTHI

10

Globalisation and
International
Marketing

[IpakTueckoe
3aHATHE

CamocTrosTeapHas
paborta

1. Pa3BuTHe HABBHIKOB UTEHHs (TOUCKOBOTIO,
M3YYarolllero, aHAIUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOIMUYECKOM
U MOHOJIOTHYECKOH) M NMHUCBMEHHOM peur IO
PYKOBOJACTBOM IpernofaBaTesl.

3. Ucnonp30Banue ayauo- U BUJI€OMAaTEPUAIOB,
KOMITBIOTEPHBIX TEXHOJOTUW JJI1 Pa3BUTHS
HAaBBIKOB ayJUPOBAHMUS.

4. BeinonHeHue 3aJaHUil  Ha OpPSAMOU U
oOpaTHBIIl TepeBOJ TEKCTOB U  OTHEJbHBIX
MPEJI0KEHUH.

5. PazBepHytast Oecema ¢ oOcyxkaeHHEM
JOKJIa/1a 10 TeME YpoKa

KoHcynpTupoBanue u npoBepka JOMalHuX
3aJJaHUi MMOCPEJCTBOM SJIEKTPOHHOM MOYTHI

11

Brand

[IpakTueckoe
3aHsATHUC

1. Pa3BuTue HaBBIKOB uTeHHUS (TIOMCKOBOTO,
M3YYarollero, aHaJIUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOIMUYECKOM
¥ MOHOJIOTHYECKOH) ¥ NMHUCHbMEHHOM pPEur IOJ

PYKOBOJACTBOM IPETIOAAaBATCIISA.
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3. Ucnonb30oBanue ayauo- U BHIEOMATEpPUATIOB,
KOMIIBIOTEPHBIX TEXHOJOTUW JJi1 Pa3BUTHS
HaBBIKOB ayIUPOBAHMS.

4. BpinonHeHue 3aJaHUd  Ha OpPSAMOM U
oOpaTHBIM TIEPEBOJI TEKCTOB U  OTHAEIBHBIX
MIPEJIOKEHUH.

5. Pa3Bepuytass Oecema ¢ oOCyX)aeHUEM
JIOKJIa/1a 10 TeEME ypoKa

CamocrosTensHas KOHCYHLTI/IPOBZIHI/IC " IPOBEpKa TOMAIITHUX

pabora 3aJIaHuH TIOCPEICTBOM DJICKTPOHHOM ITOYTHI
12 [Making Presentations\ |[IpakTudeckoe 1. Pa3BuTHe HaBBIKOB YTeHHUs (ITOMCKOBOTO,
Negotiations 3aHSTHE M3YYaroIIero, aHAIUTUIECKOTO).

2. Pa3BuTHE HABHIKOB YCTHOW (JIMAIOTHYECKON
U MOHOJIOTUYECKOW) M MUCBMEHHOW pedM MOoJ
PYKOBOACTBOM IpenoaaBaTesl.

3. Ucnonb3oBaHue ayauo- U BUIEOMATEpPUAIOB,
KOMIIBIOTEPHBIX TEXHOJOTHUH JJI1 Pa3BUTHS
HaBBIKOB ayIUPOBAHMUSI.

4. DBpbInogHEeHWE 3aJlaHUN  Ha MNOpPSIMON U
oOpaTHBIM TIEPEeBOJI TEKCTOB U  OTHEIBHBIX
MPEJI0KEHUH.

5. Pa3BepuyTass Oecega ¢ oOCyX)aeHUEM
JIOKJIa/1a 1o TEME YpoKa

CamoctosrenbHas |KoHCynbTHpOBaHHE U TPOBEPKA JOMAITHUX
pabota 3aIaHUH TOCPEACTBOM DJICKTPOHHOM MOYTHI

B peanuzanuu nporpamMmbl 00y4deHHs] MHOCTPAHHOMY SI3bIKY CTYAEHTOB MCIIOJIb3YIOTCS
pa3iudHbIe 00pa30BaTEIbHBIC TEXHOJIOTHUH, KaK TPAIUIIMOHHEIE, TAK U UHTCPAKTUBHEIE.

Knaccudukanuss o0pa3oBaTeNbHBIX  (MIEATOTHYECKUX) TEXHOJOTHHA, HA KOTOPBIX
OCHOBBIBAETCS MPOIIECC MPETOAaBaAHMUS HHOCTPAHHOTO SI3bIKA:

Ilo  muny  ynpaénenwus  yueOHO-80CHUMAMENbHLIM — NPOYECCOM:  KIIACCUYECKOe
(TpaguIMOHHOE) 00y4YeHHE; KOMITBIOTEPHOE (MYJIbTHMEINA) HHAWBUIYATLHOE, IPOTPaMMHOE U
MpOrpaMMHUPOBaHHOE O0yUCHHUE.

Ilo opuemmayuu neoazocuuecko2o 63auMoOelicmsus. TEXHOJOTHMH COTPYIHUYECTBA B
pamMKax ryMaHM3ally U JeMOKpaTHU3aluu y4eOHOro mpoliecca.

Ilo npeobnadarowum memooam u cnocobam obOyuenus (8 yersx aKmusuzayuu u
uHmeHcugukayuy  O0eamerbHOCmu  CmyoeHmos): KOMMYHHUKATHBHbIC, WHTEPAKTHUBHBIE;
TBOpUYECKHE; TMPOOJIEMHBIC, IIOMCKOBBIC; WIPOBBIE, MPOAYKTHBHBIE; HH(POPMAIIMOHHBIE,
KOMIIBIOTEPHBIE, MYJIbTUMEIUNHBIE.

Ilo  opeanusayuonnvimM  ¢opmam: TPYIIOBBIC, KOJUICKTHBHBIC; KJIACCHO-YPOUYHBIS
(axkameMuYecKue).

1o ypoeHnio u xapaxmepy npumeHenus: MOLYJIbHBIE.

Ilo  npeobradanuro  cpedcmse  00yueHus:. BepOAbHBIC, ayAHO-BU3yalIbHBIE, C
WCIIOJIb30BaHMEM BHJICO TEXHHUKH, a TAKXKE Ha OCHOBE COBPEMEHHBIX HH(POPMAIIMOHHBIX U TeJe-
KOMMYHHKAIIMOHHBIX CPEJICTB.

B nepuon BpeMEHHOro NPHOCTAHOBIEHUS IOCEIIEHUS OOYYaroIMMUCS IMOMELICHUH WU
tepputopun PITY mis opranmzamuu yd4eOHOro mporuecca ¢ MPUMEHEHHEM 3IIEKTPOHHOTO
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o0y4yeHHs W JUCTAHLMOHHBIX OO0pa30BaTEIbHBIX TEXHOJOTHH MOTYT OBITh MCIOJIb30BAHbI
cienyromye o0pa3oBaTelibHbIe TEXHOJIOTHH:

— BUJICO-JIEKIINH;

— OHJIAIH-JIEKLIMU B PEKUME peajbHOTO BPEMEHHU;

— DJICKTPOHHbIE YUYeOHUKH, yueOHbIe TOCOOUs, HayuyHbIe U3AaHUS B DJICKTPOHHOM BHJIE U
JOCTYT K MHBIM 3JIEKTPOHHBIM 00pa30BaTEeIbHBIM pecypcaM;

— CHCTEMBI JIJIs DJIEKTPOHHOTO TECTUPOBAHMS;

— KOHCYJIbTAIlMH C UCTIOJIb30BaHUEM TEJIEKOMMYHHUKAIIMOHHBIX CPEJICTB.

5. OHEHKA IMJIAHUPYEMBIX PE3YJIBTATOB OBYUEHUS
5.1. CucremMa onieHNBaHUA

Makc. konuuecmso 6annos
Dopma KOHMPOs 3a 0ony pabomy
Bcezo
Texyuwii KOHTPOJIb:
- ompoc 5 6amoB 25 GamoB
- y4acTue B ANCKYCCHU HA CEMHHAPE 5 bannos 5 bannos
- TECTUPOBaHUE 10 6amnoB 15 6amnoB
- 3aI[UTa UTOTOBOW KOHTPOJIHHOM pabOThI 10 6atoB 15 6amtoB
[TpomexxyTouHas aTTecTamys (3a4eT ¢ OIEHKOMN) 40 6aoB
HToro 3a cemecTp (IUCIMILIUHY) 100 GamtoB

[TomyueHHBIN COBOKYITHBIN pe3yabTaT KOHBEPTUPYETCS B TPAJAUIIMOHHYIO IIKATY OLIEHOK
U B IIKaIy olleHOK EBpormeiickoil cucteMsl nepeHoca Y HaKOTUICHUS] KPEIUTOB
(European Credit Transfer System; manee — ECTS) B COOTBETCTBUU C HUXKE
MIPUBEICHHON TaOIHIICH.

100-6annvnasn Tpaouyuonnas wixana Hlxana
wKana ECTS
95-100 A
2394 OTJINYHO B
68 — 82 XOPOIIO 3a4TCHO C
56 67 D
50 55 YJIOBJIETBOPUTEIHLHO E
20-49 FX
0-19 HEYJIOBJIETBOPUTEIHHO HE 3a4TEHO F

5.2.KpuTepun BbICTaBJIEHHS OLIEHKH MO TUCHHUIIHHE

Bannw/ Oyenka Kpumepuu oyenxu pezyromamos obyuenus

Hlxana ECTS no OuUCyuniune no oucyuniune
100-83/ «OTJIIMYHOY / BrictaBnsiercs oOydaromeMmycsi, €cid OH TIyOOKO H
AB «3a4TE€HO IIPOYHO  YCBOMJI  TEOPETHYECKUH U  IPAKTUYECKUU
(oTuHO)» / MaTepuai, MOXKET MPOJEMOHCTPUPOBATH 3TO Ha 3aHITHSIX

«3a4TCHO» U B X0/1€ TPOMEXYTOUYHOMN aTTeCTaI|H.

OOyyaromuiics HMCYEpPIBIBAIONIE M JIOTUYECKH CTPOIHO
u3jaraeT yuyeOHbIN MaTepuall, yMeeT YBS3bIBaThb TEOPHUIO C
NPAKTUKOW,  CHpaBIsieTCSl ¢ pelIeHHuEM 3a/1a4y
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Bannvl/
Hlxana ECTS

Ouyenka
no oucyuniune

Kpumepuu oyenxu pezyriomamos o6yuenus
no OuCyuniuHe

npo¢ecCHOHATBHON HAMPABICHHOCTH BBICOKOTO YpPOBHSA
CIIO)KHOCTH,  IIPaBUJIbHO  OOOCHOBBIBAET  INPHUHSTHIC
peleHus.

CBobosHO OpPUEHTHUPYETCS B
npodeccruoHaIbHOMN JIuTEpaType.
OneHka Mo IUCHMIUIMHE BBICTABISIIOTCA OOydaroleMycs
C Y4Y4€TOM pE3yNbTaTOB TEKYyIIEHW M IPOMEKXYTOYHOU
aTTECTALUN.

Komnerenuuun,  3akperui€éHHblE  3a
c(OpPMHUPOBAHBI HA YPOBHE — «BBICOKHUI».

y4eOHOI u

JUCIIUIIIIMHOM,

82-68/

«XOpoIoy /
«3a4TCHO
(xopomio)» /
«3a4TCHO»

BricraBnsercss  oOywaromemycsi, €ciad  OH  3HAeT
TEOPETHUYECKUI U MPAKTUUECKUN MaTepua, FpaMOTHO U 110
CyUIECTBY H3JaraéT €ro Ha 3aHATHSAX M B XOJ€
IIPOMEKYTOUYHOM aTTeCTalliu, HE JOMYCKasl CyIIECTBEHHBIX
HETOYHOCTEH.

OOyyaromuiics MPaBWIBHO MPUMEHSIET TEOPETHUECKHE
MOJIOKEHUSI  NPU  PEIICHHH  MPAKTUYECKUX  3a7a4
npoheCCHOHATPHON HAMPaBICHHOCTH PAa3HOTO YPOBHS
CJIO)KHOCTH, BJIaJIeET HEOOXOAMMBIMU JJIsSI STOTO HABBIKAMH
Y pUEMAMU.

JlocTaTOYHO XOpOIIO OPHEHTUPYETCS B y4eOHOH WU
npodeccuoHaNbHOM JTUTepaType.

OrneHka MO JMUCIUIUIMHE BBICTABISIOTCS O0YyYaromeMycs
C Y4Y4€TOM pe3yNbTaTOB TEKyIIEW M MPOMEKYTOUHOU
aTTeCTalUU.

KoMmnerenunu,  3akpemyi€HHble  3a
c(hOpPMHUPOBAHBI HA YPOBHE — «XOPOIIIHIi).

JMCIUTIINHOM,

67-50/
D.E

«yJIOBIICTBOPUTEITH
HO» /
«3a4TEHO
(YZIOBIETBOPUTEIND
HO)» /
«3aYTCHO»

BricTaBisiercs oOyuaroremMycs, €ciiv OH 3HaeT Ha 0a30BOM
YPOBHE TEOPETUYECKUMH W NPAKTUYECKHM MaTepuad,
JOTYCKaeT OTIENbHbIE OLUIMOKH TpPU €ro M3JI0KEHWU Ha
3aHATHUAX U B X0JI€ MPOMEKYTOYHOM aTTECTALINH.
OOyyaronuiicss UCIBITBHIBAET OMpPENeIEHHbIE 3aTPYAHECHUS
B IPUMEHEHUU TEOPETUYECKUX IMOJOKEHUN MPHU PEUICHUN
MPaKTHYECKUX 3a]a4 MpoeCcCHOHATBHON HAMPABICHHOCTH
CTaHJIapTHOTO YPOBHS CII0’KHOCTH, BJIAZIEET
HEOOXOAUMBIMU JJIi 9TOr0 0a30BBIMH HaBBIKAMH U
puEMamMu.

JleMOHCTpHpYeT AOCTATOYHBIH YPOBEHb 3HAHUS Y4eOHOI
JUTEPATyPhI 1O JUCLUIUINHE.

OneHka Mo IUCHUIUIMHE BBICTABIAIOTCS OO0yYaroniemycs
C Y4Y4ETOM pE3yNbTaTOB TEKyIIEHW M IPOMEXKXYTOYHOU
aTTeCTalUK.

Kommnerenmmn, 3aKPEIUIEHHBIE 3a JUCIIATIIINHOM,
c(hOpMHUPOBAHBI HA YPOBHE — «JIOCTATOYHBII).

49-0/
F,FX

«HEYIOBJIETBOPHUTE
JIHOY» /
HE 3a4TEHO

BricTaBisiercss oOyuaromieMycsi, €ciid OH HE 3HaeT Ha
0a30BOM YpPOBHE TEOPETHUECKUA ¥  MPAKTHUECKUI
Marepuayi, JOomyckaeT rpyOble OmuOKM TpU  €ro
U3JI0)KEHUM Ha 3aHATHUAX M B XOJIe IMPOMEKYTOUHOM
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Bannvl/
Hlxana ECTS

Ouyenka
no oucyuniune

Kpumepuu oyenxu pezyriomamos o6yuenus
no OuCyuniuHe

aTTeCTallHH.
OOyuaromuiicss MCIBITBIBACT CEpPhE3HBIC 3aTPyIHEHUS B
NPUMEHEHUN TEOPETHYECKHX IOJIOKEHUH TpU pelIeHHH
HPaKTHYECKUX 3a]1a4 MPO(eCcCHOHATbHON HANPaBICHHOCTH
CTaHJApPTHOTO  YPOBHSA  CIOXHOCTH, HE  BIaJeeT
HEOOXOANMBIMH JIJISl 3TOTO HABBIKAMHU M PUEMAMH.
HemoHcTpupyeT  (parmMeHTapHblE  3HAHUS  y4eOHOI
JUTEPATyPHI N0 AUCIHIUINHE.

OneHka Mo IUCIHMIUIMHE BBICTABISIIOTCA OOydaromeMycs
Cc y4€ToM pe3yiabTaTOB TEKyHIIEH M IPOMEXKYTOYHOMH
aTTeCTallHH.

KomMnereHnnuy Ha ypoBHE «JJOCTaTOYHBIHY, 3aKpETIEHHBIC

3a TUCIUILIMHOM, HE CHOPMUPOBAHBI.

5.3. OueHounble cpeacTBa (MaTepuasbl) ISl TEKYLIEr0o KOHTPOJSI yCIeBaeMoCTH,
MPOMEKYTOYHOH ATTeCTAIMH 00Y4AIOIIMXCS MO AUCIUTIIHHE

Texywuii KOHmMpPOIL

KoHTponb MOArOTOBKM MO MHOCTPAHHOMY SI3bIKY OCYILECTBJISIETCSI B IMHUCbMEHHOM U B
yCTHOM (popme, mpoBepsieTcs KauyecTBO KOMIIETEHIIMH M MX COOTBETCTBHE YPOBHIO MOATOTOBKU
cTyaeHTa. @opMbl KOHTPOJISI BOCIIPOU3BOJAT CUTYallud YTEHUS, ayAUpPOBaHUs, YCTHON peuu U
nuchbMa,  Hambosee THUMHWYHBIE JUIS pPa3sHbIX BUIOB OBITOBOTO, O(HIMAIBHO-IEIOBOIO U
po(hecCHOHATLHOTO OOIIEHUS.

Texkymmii KOHTpPOJIb 3HAHUH CTYJEHTOB HPOBOJUTCA MOATANHO (KAK IO H3Y4YEHUHU
OTJEJIbHOM TEMBI, TaK U MOCJIE MIPOXOKACHHS BCETO MOYJIsl) U IPEJCTABISIET COOON OTUETHOCTD
CTY/ICHTOB 32 CJIEJYIOLINE BUIbI paboT:

1. KonTponbHble (MUcbMeHHBIE) pabOTHI CTYACHTOB B ayIMTOPHOE BpeMsl (Ha 3HAHUE
CHEIUATbHON TEPMHUHOJOTUM, a TaKXKE IO JIEKCUKO-TPAMMATHUYECKUM TPYAHOCTSIM H
0COOEHHOCTSIM MepeBo/ia TEKCTOB OOIIEHAaY4YHOH U MpodeccroHalbHOM HAIPaBICHHOCTH).

2. by KOHTpob (MUCbMEHHBIE JIEKCUKO-TPaMMaTUUYECKHE MPOBEPOUYHbBIE 3a/1aHUs
HEOOJIBIIOro 00bEMa MO MPOXOIKACHUU YACTH CIICHUATH3HPOBAHHOTO MOAYJIBHOTO Kypca).

3. Konrtponsnsie arrectamuu (YCTHBIH ompoc / cobOecenoBaHne / KOJIOKBHYM) IO
Marepuaty TEKCTOB U3 CIHCHUalIbHOW JHMTepaTypbl OONICHAYyYHOH W mHpodeccCHOHaTbHON
HAIpPaBJICHHOCTH.

4. WHauBuyanpbHas BHEAyAWTOpHAs CaMOCTOSATENbHAas padoTa CTyAeHTOB (IO

JIEKCUKO-TPaMMAaTUYECKUM CTPYKTypaM, XapakTEPHBIM I CTHJIA HAYYHOH PEYM, BBINOJHEHUE
3aaHuil «Pabounx Terpajeil cTyieHTa», HalkcaHue JOMalIHUX U3JI0’KEeHHUH, COUMHEHUH, Jcce).

5. OTHO-TMHIBO-KYJIbTYPHBIM ~ aHaNuM3  TEKCTOB U3  HAy4HO-TIOIMYJIIPHOM,
CIeLMaIbHOM JTUTepaTypbl Npo(ecCHOHaNbHOM HANPaBIEHHOCTH, paboTa ¢ 0030paMu, CTaTbIMU
U3 Hay4YHBIX TIEPUOJUYECKUX H3/aHuil, paboTa ¢ MoHOorpadusmMu, pedeparamu, ¢ MaTepUaIoM
KOMITbIOTEPHBIX ceTelt (Internet).

6. Hanmcanue Te3ucoB; aHHOTanuil (Kak BHJIOB pabOTHl HAJ CHEIHaTbHBIMH
TEKCTaMHu).
7. [lepeBon (pedepaTUBHBIN, TUTEPATypHBIA) Kak BUA paOOThI HajJ TEKCTaAaMH

npodeccroHanbHOM HaTPaBICHHOCTH.
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8. Hamucanme pecdepatoB 1o TeMaTWke  CIEUUAIbHOCTH  CTYIEHTOB  C
WCIIOI30BAHUEM ayTEHTHUYHBIX MAaTEpUalioB, apXUBHBIX MarepuaioB (0OHApYXCHHBIX B
pe3yNbTaTe MaTeHTHOTO U OMOIUOTrpaduuecKoro MoUcKa, B TOM YUCIE B KOMIIBIOTEPHBIX CETSX).

9. AyIrpoBaHUE TEKCTOB OMUCATEIBHOIO HAYYHOTO XapaKTepa.

10.  Arrecrauusi MO UTOraM MPAKTUYECKUX 3aHATHH (IIOCEMaeMOCTh, MOJATOTOBKA K
3aHATHSAM U T.I1.).

[Ipu o1leHMBaHMU CTENEHU BHITIOJIHEHUS 3aJJaHUSI MM OTBETOB YUUTHIBACTCS:

— Marepuall He OCBOEH, 3HaHHWE HOCUT (parMEHTApHBIM XapakTep, Hajauuue TpyObIxX
OIIIMOOK B OTBETE;

— MaTepHuall OCBOEH YaCTHYHO, IOMYIIEHO HEe 0oJiee ABYX-TPEX HEJOUETOB;

— Marepuall OCBOCH MOYTH MOJIHOCTHIO, JIOMYIIEHO He 00jiee OJHOTO-IBYX HEI0UYETOB,
HO 00ydYaromuiics cMOT Obl UX UCIIPABUTH CAMOCTOSTEIBHO;

— MaTepuall OCBOEH MOJIHOCThIO, 3a/1a4u Kypca BbinoJHeHbI Ha 100 %.

HroroBass mnucbMeHHass padoTra 10 JEKCUKO-TPAaMMAaTUYECKHUM TPYIHOCTAM H
OCOOCHHOCTSIM TEKCTOB NPO(eCCHOHATBHONW HANpPaBICHHOCTH, HA 3HAaHHE CIICIHAIbHON
TEPMUHOJIOTMM ¥ BJIaJCHUE TpHEeMaMU T[EepeBOAa, pedepupoBaHUs U aAHHOTHPOBAHUS
CTIEIMABHBIX TEKCTOB TPOBOIMTCS B KOHIIE CEMECTPa U UMEET IIEJIhI0 OTIPENICIICHUE CTETICHH U
KayecTBa  YCBOGHHUS CTY/AEHTAMHM KOHIIECTITYaJbHOTO COJAEP)KAaHUS CIEUATU3UPOBAHHOTO
poheccuoHaNbHOTr0 MOAYJIS / MOIYJIEH.

B mpouecce Tekymero u npoMexxyTOYHOTO KOHTPOJISL 110 BCEM IEPEUUCICHHBIM BBIIIE
BUJaM paboT MpoBepsieTcsl KauecTBO CHOPMHUPOBAHHBIX KOMIETEHIIMH, SI3BIKOBBIX YMEHMH M
HaBBIKOB, a TAKXKE UX COOTBETCTBUE TPEOOBAHUSAM K Pe3yJIbTaTaM OCBOSHHS TUCIUIUIMHBL.

TunoBbie KOHTPOJIbHbIE 32/IaHUSI UM HHbIE MATePHAJIbl, HE00X0AMMbIEe
JJISl OEHKH 3HAHUI, YMEHM i, HABBIKOB M (WJIH) ONBITA AeSITeJIbHOCTH

Complete all seven sections. There are seventy marks in total.
SECTION 1: VOCABULARY
Write the missing words below in sentences 1-10.

timetable / budget / merger / schedule / expenses / bid / contractor / glitches / updates /
rules

1 It makes a change to see a project that’s ahead of .

2 According to the the talk is at three on Tuesday, not today.

3 The whole thing is already over and we’re only half way
through.

4 Here’s my claim. Can you pay me it today?

5 They’ve put in a very high for the company.

6 Euphoria sweeps the stock markets when two companies announce a

7 I’d like regular weekly please so I know what’s going on.

8 We’ve been appointed as the lead for the construction of a new
railway system.

9 Before we begin [ want to establish some ground for our
discussion.

10 There have been one or two minor but nothing serious. It’1l be

finished on time.

SECTION 2: LANGUAGE
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Tick answer a, b or ¢ to complete these sentences.

11 Even recently, many companies to take advantage of the Internet.
a) failed b) have failed c¢) will have failed
12 1 think that by 2050, Chinese or Spanish overtaken English as the
language of business.
a) has b) will be c) will have
13 It’s a strategy which regularly to be wrong.
a) proves b) has proved ¢) had proved
14 Currently, company bosses to follow their instincts even more.
a) began b) begin c) are beginning
15 whole project is being run by BAA
a) the b)a c) an
16 The T5 Agreement is biggest novelty.
a)a b) the c) an
17 He hasn’t left the number for me. He forgotten it.
a) must be b) should have ¢) must have
18 Most companies have men in top positions. I think companies learn to change
the culture.
a) might b) should be ¢) should
19 She was busy all week so she time to plan this.
a) should have had b) can’t have had c) can’t have
20 The employees be happy about this new pay cut.
a) mustn’t b) can’t c) can’t have

SECTION 3: READING

Match these headlines to the first sentences from different news articles.

21 22 23 24 25 26 27
28 29 30

21 SPRING IN THEIR STEPS

22 GIANTS TO MERGE

23 DOTCOM BOOM OR BUST

24 IT’S FINALLY UP AND AWAY

25 CORNER CUTTING COSTS IN THE END

26 AVERAGE WORKER ONLY MANAGES SHORT STINT AT WORK
27 PROTESTERS OCCUPY CRANE

28 TUNNEL COMPLETED ON SCHEDULE

29 GOVERNMENT SCEPTICS SILENCED

30 MINISTERS SEEK COMMON GOALS

a) A new survey highlights how most employees don’t view a job as something for life with
most having taken at least three different posts by the time they are thirty...

b) The markets were rocked with the latest news that a new joint venture threatens to take over

and control the telecommunications market in the UK.

c) On time and on budget — that was the happy news from the construction company
responsible for...

d) After years of discussions and negotiation, BAA at last launched the news last night of a
project to build Heathrow airport’s fifth terminal which will host over 30  million
passengers a year taking off around the world
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e) March and April has seen more and more company bosses looking happier after a long
period of recession with news that inflation is down and investment is on the increase.

f) After the collapse of many internet-based companies in the late nineties, many observers are
surprised to see companies in the twenty first century still pursuing the e-commerce dream...

g) An investigation into the construction of a government building leading to overspending and
mismanagement was, the commission reported, the result of choosing cheap offers and lack
of monitoring to avoid expenses...

h) A new sense of unity was the theme of an EU meeting with leaders on all sides agreeing to
put past differences aside and work as a team to find solutions to the key problems facing
Europe over the next twenty years...

1) Police ended the three-day siege on a construction site by campaigners against the building
of a new runway at an airport last night...

j) Even its biggest critics couldn’t find anything to say this week, when the President
announced tax cuts which were welcomed by most members of the public and business...

SECTION 4: CAREER SKILLS

Write the missing prepositions in these phrases.

31 ITwork Global Company.

32 When can we set a meeting?

33 What do you think the speaker?

34 How much are you budgeting ?

35 What will you need the way of resources?

36 When do I have to get this by?

37 We’re definitely moving the right direction.
38 Let’s look ways of getting round this problem.
39 I’m confident you’ll get it done time.

40 Go . I’m listening.

SECTION 5: WRITING (41-50)

Write an email to your line manager to confirm the details of a course you are organising
for managers. Use the notes given below and complete the email. There are 2marks per
sentence.

- course on ‘ how to run effective meetings’

- send managers the course details by the 25" May

- send out needs analysis forms with details (for return on 10™ June)

- book the trainer (who should we ask?)

- book the course dates and the training room (is the 20th-23" June OK? )

Dear Piotr
(41/2) I am writing to confirm details of

(43/4) First of all

(45/6) We also need to
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(47/8)With regard to the trainer I was wondering

(49/50) Finally,

SECTION 6: LISTENING
Track 2

Read the guidelines below. Listen to a talk and complete the guidelines. Listen twice.

GUIDELINES FOR PROJECT MANAGERS

Initiating

When setting up the project ask yourself two questions:
- Is the project (51) ?
- Will it add (52) ?
Planning

Make sure you do the following things:

- Allocate (53)
- Forecast costs

- Prepare a (54) and time schedule
- Evaluate the (55)
- Select the (56)
Executing
Make sure you’ve thought through the (57) and
developed contingency (58)
Delivery

Deliver the project on (59) and within the
(60)

SECTION 7: SPEAKING
(61-70)

Give a short talk to your teacher about a problem at work or at your company in the last few
years. Include these five areas:

- a basic description of what your company does and your job involves

- the background to the problem

- possible solutions that were open to you

- the solution you chose and the reasons why

- the outcomes

Your teacher will mark the talk using this scorecard. The teacher circles 1 mark if a student

includes the area and circles 2 marks for communicating it accurately and effectively. There is a

maximum of ten marks.

The student described:

| what his/her company does and his/her job involves. |1 12 |
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the background to the problem. 1 2

possible solutions open to him/her. 1 2

the solution he/she chose and the reasons why. 1 2

the outcomes. 1 2

Progress Test 2

Complete all seven sections. There are seventy marks in total.

SECTION 1: VOCABULARY

1 Match words from A and B and complete sentences 1-8.

A B
product / growth / public / product / campaign / technology / relations / margins
advertising / chief / publicity / profit / market / placements / demonstrations /
material

I Our next will be the most expensive yet with
two famous actors appearing and coverage on TV and in magazines.

2 ACTO,or officer, is the manager with the
most authority concerning technology.

3 We organise weekly, live of our new range in
shops for the general public.

4 Asa officer, it’s my job to talk to the press and

attend to conferences to network with the industry.

5 A recent James Bond movie had, reportedly, over one hundred

including cars, watches and bikinis. I only noticed two though.

6 With an increasing number of manufacturers chasing fewer customers, many companies have
dropped their prices and seen shrink.

7 For the last ten years, telecommunications has been seen as the

. No other area has seen the same continuing demand.

8 Thate all the that comes through my letter box
everyday. I never read it!

SECTION 2: LANGUAGE

Delete the extra word in each sentence.

1. You don’t know what caused the crash, do you not?
Did were you satisfied with the remuneration package you received?
How much briefed were you about the presentations you attended?
Are you getting what do you need?
The talk, which will still begin at three, that is now in the Savoy room.
Nanotechnology, which who was invented by Eric Drexler, is the next great change
affecting everyone’s lives.
7. The new generation of phones, which offering even more features, will cost only a little
more.
We expect market share to keeping grow steadily this year.
9. It’s a highly effective way of to reaching a new type of customer.

23

ANl

*



SECTION 3: READING

4 Parts of sentences a-j below are missing from the text about new products. Write in the
letter to complete the description.

a) Always keen to keep one foot forward

b) Now that’s future planning

c) which are being installed as part of a pilot project

d) Meanwhile

e) Spring is the season of motor shows

f) as well as its obvious portability

g) but travelling at a maximum forty kilometres per hour
h) However

1) to changing weather conditions

j) And finally

ROUND-UP OF THE LATEST IN GADGETS AND TECHNOLOGY

This week saw the introduction of new machines in hotel lobbies and public places. The
machines, (23) , dispense cigarette lighter sized hard drives containing
digital recordings of films, which are easy to upload onto a computer and watch in the
comfort of your room.

(24) , Adidas continues to work on a new battery-powered shoe which
is being designed to react, with the help of a microprocessor and electric motor,

(25) .
(26) , the latest race to create a digital pen is being fought with one
from Microsoft which has the flexibility to write on paper as well as electronic
documents. One of the many key benefits to users, (27) , will be its
ability to upload pen-written documents directly onto their computers.

(28) . And the first of many opened in Tokyo with green issues
taking centre stage. Car companies looking to the future demands of a more
environmentally-minded customer presented a variety of new prototype engines. One of
the latest on display combined enhanced fuel efficiency with electric power,

(29) it still has a long way to go!

(30) , mobile phones — as always — continue to lead the way in
gadgetry. Virtually the moment a new mobile phone hits the market it becomes outdated
with what follows. (31) , a new model includes extra buttons that do
nothing — yet. The idea is that future downloads will be available to increase the abilities
of the phone and make use of the dormant keys. (32) !

SECTION 4: CAREER SKILLS

5 Two people are discussing a project and a problem with a member of staff. Write in these
missing verbs in the appropriate form.

approach / make / cut / arrange / know / turn out / involve / move on / happen / get on |
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A Guess what (33) next? He rang up and said he wasn’t coming after all.
At that very moment his wife is on the other phone asking to speak to him. So it

(34) he wasn’t at work that day and he wasn’t at home. Anyway to
(35) a long story short it’s the third time he’s been off this month. So I
have two problems. The project (36) someone with expertise in this
type of software which he has, but I obviously can’t rely on him. And the second problem is
how to (37) the problem of his absences.

B: How about (38) to meet him when he’s back? Say to him: ‘Don’t you
realise how important this project is?” Maybe there’s something wrong at home.

A: OK. I'll try that. But do you (39) who I could ask for help with the
software instead of him.

B: Probably the best way is to (40) to IT and see if they have anyone they
recommend. Can you (41) that a priority?

A: Sure.

B: OK. Shall we (42) to the next question of the budget?

SECTION 5: WRITING

6 A member of the Human Resources Department has written a letter to accompany a
questionnaire being sent to all executives returning from overseas assignments. The letter
has been written too informally. Re-write the sentences to be more formal. See the first
example. There are 2 marks per sentence.

Hi there!
Dear

Colleague
(43/44) 1t’s about your trip abroad.

(45/46) 1t would be good if you’d fill in the questionnaire with this letter.

(47/48) We want the information to help with future similar assignments.

(49/50) Return the questionnaire by Friday 3™,

(51/52) Thanks. I can’t wait to get your replies.

SECTION 6: LISTENING
Track 3
7 Read these statements. Listen and mark the statements true (T) or false (F) according to

the speaker. Listen twice.
53 Business intelligence is a legal way to get information about something, for example a

business or another competitor. ( )

54 Industrial espionage is when you steal information electronically. ( )

55 Businesses can protect their information in two ways. ( )

56 Sometimes companies don’t even know if the information has been taken, in the case of
information systems. ( )

57 The speaker advises companies to not trust employees. ( )
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58 The speaker thinks companies have good reason to watch the activities of their employees.

)

59 In one case, the speaker installed electronic devices to record employees’ conversations and

to monitor their meetings. ( )

60 The full security review didn’t take place during the week because too many people would be

in the office. ( )

SECTION 7: SPEAKING
(61-70)

8 Give a short talk to your teacher about a project you have worked on (or a project that
you are currently involved in). You may wish to use visuals aids to clarify points.

You will need to describe

— the objectives of the project

— how these objectives were to be achieved (the methods)

— the key people and departments involved

— your personal involvement

— the final outcome(s) of the project

Your teacher will mark the talk using this scorecard. The teacher circles 1 mark if a student
includes the area and circles 2 marks for communicating it accurately and effectively. There is a
maximum of ten marks.

The student described:

the objectives of the project

how the objectives were to be achieved

the key people and departments involved

his/her personal involvement

[t | [ [ —
NN (DN

the final outcome(s) of the project

Progress Test 3

Complete all seven sections. There are seventy marks in total.
SECTION 1: VOCABULARY
1 Complete each sentence (1-7) with one of the verbs and one of the nouns.

VERBS: make, believe, take, got, prove, reach, overemphasise, be
NOUNS: settlement, accusations, risk, deal, action, innocence, importance

1 Ithink we’ve finally a and can sign an agreement
tomorrow.

2 Either we settle out of court or we legal

3 Let’stryto a and avoid a lawsuit.

4 He’ll all sorts of against you once the trial starts.

5 Do you think you can your to the jury?

6 Ireally in the of protecting our brand.

7 Tcan’t the to you. You could lose everything.
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2 Write in the missing prefixes or suffixes.

8 The defend is the person on trial in a court.

9 This new office desk is a huge improve on my last one!

10 Trade on the stock market were in a buoyant mood today.

11 We’re a large national with interests all over the world.

12 Don’t estimate the power of the media. One bad news report and a company can close
tomorrow.

13 Our appointment was arranged months ago.

SECTION 2: LANGUAGE
3 Underline the correct word(s).

14 Our shares and bonds (was / were) hit hard by the collapse.

15 The problem (caused / was caused) as a result of a massive blunder.

16 The courts (might be convinced / might convince) if we can provide strong evidence.

17 The value of their shares (made/was made) everyone start to sell.

18 He was solely (responsible/responsibility) for the brand’s success.

19 It was one of the (greater/greatest) performances I’ve seen this year.

20 Our market has been much more (aggressive/aggressively) since we brought in an agency.
21 Ordering is run (central/centrally) from our distribution centre in the midlands.

22 On no account (should you/you should) tell anyone what we’ve discussed today.

23 (Not only/What) did he lose all the money, but he also ended up in prison.

SECTION 3: READING

4 There are twelve sentences below that make three different texts. Match the sentences
from the same reading and put them in the correct order. Write your answers here:
First text:

24

25

26

27

Second text:

28

29

30

31

Third text:

32

33

34

a) So any business planning on expanding overseas needs to look after its image
b) The activities of all companies are subject to national and international laws,
c) which means they are recognisable both at home and abroad.

d) though it’s also important to remember that they will also want a return.

e) Every business starts out needing investment

f) though in many cases such lawsuits are finally settled out of court.
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g) Global brands are able to cross cultural boundaries

h) and may even employ a manager whose job it is to take care of it.

1) which means that they might need to approach venture capitalists.

J) These are people who will risk supporting the company financially

k) Any businesses can be sued if they fail to respect their obligations

1) which set down the rules under which they may operate at home and abroad.

SECTION 4: CAREER SKILLS

5 Write in the missing prepositions.

36 That’s of the question.

37 I’ll have to think that .

38 Let’s work this together.

39 We’re all working the same thing.
40 Forget that.

SECTION 5 Writing

6 At a recent meeting, the project team brainstormed the following ideas for setting up a
new ethical fund:

— establish a list of ethical companies to propose to clients

— hold press conference about our new socially responsible investment product

— come up with criteria to evaluate companies according to financial, social and environmental
performance

7 Write up these ideas into the memo below for managers. Add in any extra information
such as times and dates and invite any interested managers to the next meeting. There are
two marks per sentence.

(41) To:
From: The project team

Subject: Plan of action for new service.
(42/43) Further to our meeting to

here is a report on what was decided:
(44) First of all, it was decided

(45) Secondly, it was also

(46) Finally, the team planned

(47/48) The next meeting to finalise the criteria will be held

(49/50) Please note that any managers who are interested in contributing

We look forward to seeing you there.
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SECTION 6: LISTENING
Track 4

8 Read the questions below and listen to an interview with a manager. Answer the
questions with short answers. Listen twice.

51

52

53

54

55

56

57

58

59

60

What was the manager’s old job?

What does a company need to separate and distinguish itself from all others?

When you have a face, what do you own?

Corporate or brand identity should be a visual statement about who and what the company is
and what else?

What is the key contributor?

If there aren’t competitors in the market, what might not matter?

What are three things that might be checked in a visual audit?

Is the company name more or less important than the brands they sell?

What don’t people remember when buying products?

If a company does something wrong, what is affected?

SECTION 7: SPEAKING
(61-70)

9 Give a short talk to your teacher about the five investments in the Speaking section on
page 78 (Unit 9) of the Coursebook titled ‘What kind of risk taker are you?’. Assess each
investment and explain why you would or wouldn’t consider investing part or all of your
$100,000.

Your teacher will mark your talk using this scorecard. The teacher circles 1 mark if a student
includes the area and circles 2 marks for an accurate and effective assessment of the risk. There
1S a maximum of ten marks.

The student assessed:

- the guaranteed bond paying 2% interest a year

- thejunkbond

- theblue-chipshares

- the high-tech company shares

- thenewbusinessventure

[t | [ [ —
NN (DN

Progress Test 4

29



Complete all seven sections. There are seventy marks in total.
SECTION 1: VOCABULARY

1 Which word does not collocate with the underlined word? Delete it.
1 power cut, field, plant

2 grid, nuclear, renewable, energy

3 stock exchange, market, bank

4 distribution, scale, computer network

5 oil field, policy, refinery

6 pollution, petroleum, oil reserves

2 Underline the correct word in brackets.

7 Let’s go (on/in/up) to my next point.

8 We’ve been having trouble (with / from / at) this new software.
9 They’ve bought a 51% stake (in / at / to) the company.

10 What do you have (from / in / of) mind?

11 We just need to take it one step (from/ of / at) a time.

SECTION 2: LANGUAGE

3 Write the verb in brackets in the correct form.

12 Pollution levels (be) lower today, if we’d taken notice of the
warnings.

13 If I’d known setting up an IPO would be this successful, | (do) it
ages ago.

14 Let me know as soon as it (come) through.

15 By 2050, we (see) the results of our actions on the planet.

16 The traffic’s really bad. We (might) not make it on time.

17 We can sit here and discuss it, but ultimately it’s the board that
(decide).

18 We (take) a chance on that and hope things work out OK.

19 This afternoon, they’ll (discuss) a long-term solution while we’re

solving this immediate difficulty.
20 Ifhe (not/mention) it, we wouldn’t have known.

SECTION 3: READING

4 READ THE PRESS RELEASE BELOW. EACH LINE CONTAINS ONE MISTAKE. UNDERLINE THE

MISTAKE AND CORRECT IT. SEE THE EXAMPLE.
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PRESS RELEASE

are delighted

We delight to announce a new development for Wantage Supermarkets. This highly
(21) respected and traditional grocers, setted up in 1908, will be offering a home delivery
(22) service as by the beginning of December this year.

(23) Wantage supermarkets intend to combine nearly one hundred year of experience

(24) with modern technology to offer it’s customers online home shopping with

(25) www.wantagesuppermarkets.co.uk The site will include online payment facilities

(26) and offer all the benefits customers currently enjoying at our stores.

(27) The service sees the investment on over fifty trucks to ensure on-time delivery

(28) to our customer’s homes. Home shoppers will also enjoy major discounts and special
(29) offers over the christmas period.

(30) For full details, we would like inviting you to a press conference on...

SECTION 4: CAREER SKILLS

5 Two people are discussing a construction project. Write in the missing words below.

wish / further / ahead / idea / aside
fuss / worst / eye / smoothly / perspective

A: Good, well, we’re one week (31) of schedule so everything is going
(32) , 1sn’t it?

B: 1(33) I knew.

A: What do you mean?

B: Well you put Andrea in charge of deliveries and now I don’t know what is coming in and

going out of the construction site.

A: Hold a minute. Let’s keep things in (34) I asked Andrea to help you
on the site. If the worst comes to (35) then I can take her off. But |
thought you needed help.

B: Ido need help but not from her. We just don’t see eye to (36) on how
to run a site.
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>

TErE>T >

I don’t see what the (37) is about. She’s only supposed to deal with
deliveries. Can’t you set (38) any differences and you do your job
and she does hers?

But she doesn’t just do her job. She’s getting involved in the general running as well.

Let me have a chat with her and see what she says.

To see if I'm telling the truth?

No, just to get an (39) of what problem is.

Fine.

Look. Tell me what the problem really is.

I’m sorry, but there’s no point in discussing this any (40)

SECTION 5: WRITING

6 Your company Parle Ltd has held a meeting to plan what to do with its brand Thumbs Up
cola. It currently sells the brand in India but Coca-cola is entering the market. Here are the
final decisions from the meeting with notes on the reasons in brackets:

— sell the brand to Coca-cola (Parle Ltd can’t compete)
— let them distribute it (Coca-cola has better distribution)
— suggest Coca-cola keep the name Thumbs Up (the brand is well-established)

7 Write an email confirming the decisions to your directors. In your email:

41/42 Explain the situation.

43/44 Explain your first decision.

45/46 Explain your second decision.

47/48 Explain your third decision.

49/50 Ask for comments on your decisions.

8 Write your email below with the words given:

41/42 Further to our meeting

43/44 Firstly,

45/46 Secondly,

47/48 Finally,

49/50

SECTION 6: LISTENING
Track 5

9 Listen to three conversations and complete the notes for each one below with word(s)
from the listening. Listen twice.

Conversation 1
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The project is doing well but they have had a problem with the

(51) . It keeps cutting out and they

(52) . Ray suggests having a

(53) with the supplier for some suggestions.
Conversation 2

Don says the next batch of samples will be ready by (54) not for
the fifteenth. The problem is they haven’t received some of the precision

(55) they ordered. We may have to extend the

(56)

Conversation 3

The meeting didn’t go (57) .They’ll only sign if we
(58) we won'’t raise prices by more than

(59) a year. We need to call

(60) to see what they think.

SECTION 7: SPEAKING
(61-70)

10 Imagine you are giving a presentation to a group of prospective stockholders. Give the
presentation to your teacher. Include these five areas:

— aself introduction

— an overview of your company

—areview of the company’s recent performance

— the management structure

— why you think your company is a good investment

Your teacher will mark the presentation using this scorecard. The teacher circles 1 mark if a
student includes the area and circles 2 marks for communicating it accurately and effectively.
Thereis a maximumoftenmarks.

Thestudent

Introduced him/ herself

gave an overview of the company

reviewed the company’s recent performance

Presented themanagement structure

— [ [t | [ —
\ONI ORI ORE ORI )

described why the company is a good investment

6. YAEBHO-METOJUYECKOE U UTH®OPMALIMOHHOE OBECIIEYEHUE
TUCIATITAHBI

6.1. Hcrounuku

1. Dnexrponnas 6ubnuorexa PITY https://liber.rsuh.ru/

2. FOpaiit - oOpa3zoBatenbHas miuatdopma https://urait.ru/

3. Znanium.com - 3JIEKTPOHHO-OUONMMOTEUHas cuctema https://znanium.com/
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Cnmcox MCTOYHMKOB M JIUTEPATyPhI

OcHoBHas1 JiuTEpaTypa
1. Iuporosa JI. . YuyeGHOe mocoOue "AHrauickuil 1ys MapkeTHHTra U pekyiamsbl", MockBa
PITYVY, 2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2. YBapos, B. . Aurnuiickuii s3b1k 11 5koHOMUCTOB (A2-B2). English for Business +
ayJIMO3amuCH | YIeOHUK U MPAKTUKYM JUIS CPEeIHEro MpohecCHoHaIbsHOTr0 00pa3oBaHus /

B. . YBapoB. — 2-¢ u3na., nmepepad. u gon. — Mocksa : M3gatensctBo Opaiit, 2025. —

393 ¢. — (IIpodeccuonanpuoe oopazopanue). — ISBN 978-5-534-09824-2. — Tekcr :
anekTpoHHbIN // O6pa3oBarenbHas miaTdopma FOpaitt [caidt]. —

URL: https://www.urait.ru/bcode/560779 (mata oOpamenus: 28.01.2025).

3. INommaeckas, T. B. Anrmuiickuii s3eik. [IpoGiieMbpl KOMMyHUKAIMK : Y4eOHOE TocoOue st
By3oB/ T.B.Ilomnasckas, T.A.CsicoeBa. — MockBa: W3natensctBo HOpaiit, 2023. —
175 c. — (Boicmiee o6pazoBanue). — ISBN 978-5-534-07461-1. — TekcT : 3MeKTpOHHBIN //
ObpazoBarenbHas miatgopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/516622

JlonoiHUTeIbHAS JTUTEpaTypa

1. Yukunera, JI. C. Anrmumiickuii si3bIk s myOnuuHbix BeicTymieHud (B1-B2). English for
Public Speaking : yuebnoe nmocobue mis By3os / JI. C. UukuneBa. — 2-e uU31., UCOp. U JIOM. —
Mocksa : M3natensctBo FOpaiit, 2023. — 167 c. — (Bwicmee obpaszoBanue). — ISBN 978-5-
534-08043-8. — Tekcr : snekTpoHHbId // OOpa3zoBarenbHas rmiargopma HOpailT [calfT]. —
URL: https://urait.ru/bcode/512417

2. CmupnoBa, H. B. Aurmiickuii s3eIk i MeHemkepoB (B1—B2) : yueOnuk st By30B /
H. B. CmupnoBa, A. B. Cokomnoga, 0. A. Jlyrinac. — Mocksa : U3natensctBo FOpaiit, 2023. —
185 c. — (Boicmiee oOpazoBanue). — ISBN 978-5-534-08395-8. — TekcT : 2MeKTpOHHBIN //
OobpazoBarenbHas miatdgopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/516893

3. BoponmoBa, 0. A. Ilpaktuyeckuii Kypc pa3sroBOpHON peur Ha aHTiuiickoMm si3bike. English

conversation practice : ydeOHoe mocoboue s By3oB/ 1O. A. BopoHmoBa. — Mockaa :
WznarensctBo FOpaiit, 2023. — 185 ¢. — (Bsicmiee o6pa3oBanue). — ISBN 978-5-534-15221-
0. — Tekcr : onextponHsld // OOpa3oBatenbHas 1uiatrdopma IOpaiit [caiit]. —

URL: https://urait.ru/bcode/520212

4. BopoOneBa, C. A. Aurnmiickuii s3pIk U1 3dextuBHOro MenemkmenTa. Guidelines for
Better Management Skills : yae6HO€ mocobue 115 By30B / C. A. BopoOseBa. — 2-¢ u31., UCTIp. U
non. — Mocksa : UznarensctBo [Opaitr, 2023. — 260 c. — (Bricumiee oOpa3zoBanue). —
ISBN 978-5-534-04198-9. — Texkcr : amektponHblii // Ob6pazoBarenbHas 1uiargopma FOpaitt
[caiiT]. — URL: https://urait.ru/bcode/514835

5. Kypsiea, P.W. Anrmmiickuii s3pik. Jlekcmka W rpaMMaTHKa : y4eOHHMK Uit BY30B /
P. . KypseBa. — 8-e uza., ucnp. u gon. — Mocksa : U3gatensctBo FOpaiit, 2023. — 497 ¢. —
(Beictiee  oGpaszoBanme). — ISBN 978-5-534-16536-4. — Tekct : dIeKTpOHHBIH //
ObpazoBarenbHas maatgopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/531287

6. HMroxanoBa H. M. Aunrmuiickuii s3pik: ydeOHOe mocobue /H. M. [lrokaHoBa. — 2-¢ w31,
nepepab. u gon. — Mocksa: UH®A- M, 2023. — 319c. https://znanium.com/read?1d=424792
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6.2. Ilepeyenb pecypcoB HH(POPMALMOHHO-TEJEKOMMYHHUKAIIMOHHONW  CeTH
«HHTEepHEeT», HEOOXOAMMBIH /IS OCBOCHHUS JUCHHUILINHBI (MOLYJIs1)

6.3.
1. www.rusneb.ru - HarmonanpHast a1exktponHas oubmuoreka (HOB)
2. www.elibrary.ru - ELibrary.ru Hayunas snextponnast Onbiamorexa
3. www.grebennikon.ru - OnexktponHas 6ubnuoreka Grebennikon.ru
4. http://study-english.info - CaifT qy1s1 U3y9aroNIMX aHTTMHCKUAN S3BIK, CTYICHTOB,
nperno/iaBaTeseil By30B U NEPEBOTUMKOB
5. http://www.mystudy.ru - Aarnuiickas rpammatuka Ha MyStudy.ru
6. http://www.homeenglish.ru/Grammar.htm - Anrnuiickas rpammaTtuka Ha HomeEnglish.ru
7. http://www.study.ru/support/handbook - CripaBo4HHK 110 TpaMMaTHKE aHTIIUHACKOTO SI3bIKA
Ha Study.ru
8. http://www.grammar.sourceword.com - [IpakTudeckas rpaMmMaTHKa aHTJIMICKOTO SI3bIKA
Ha Grammar.Sourceword.com
9. http://www.native-english.ru/grammar- [IpakTiudeckas rpaMmaTHKa aHTJIMHCKOTO SI3bIKA
Ha Grammar.Sourceword.com - ['pammartuka aHrimuiickoro s3sika Ha Native-English.ru
10. http://www.alleng.ru/english/engl.htm - YueGubie MaTepuansl Mo aHTJIIMICKOMY S3BIKY,
CCBUIKM Ha y4eOHbIE CaliThl, ONOIMOTEKU U CIIPABOYHUKHU, OAHKU M KOJUIEKIIUH pedepaTos,
KYpPCOBBIX U TIP.

6.3 IlpogeccnonanbHbie 0a3bl JaHHBIX 1 HH(POPMALIMOHHO-CIIPABOYHbIE CHCTEMbI
Jloctym k nmpodeccnoHanbHBIM 0a3am nanHbIX: https://liber.rsuh.ru/ru/bases

WupopmaninoHHbIE CTIPaBOYHBIE CUCTEMBI:
1. Koncynsrant Ilmtoc
2. Tapanr

7. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJINHBI

Jns oOecnedyenus aucuuiuinHbl  «MHOCTpaHHBIH  S3bIK B NMpOoQeccHOHAIbHON
JeSTeTbHOCTH» MCIIONIb3YeTCs MaTepualIbHO-TeXHUUECKask 6a3a 00pa3oBaTeIbHOIO YUPEKICHUS:
KOMITBIOTEPHBIE KJIACChI, TEMOHCTPAIIMOHHBIE MPUOOPHI, MYJIbTUMEAUMHBIE CPECTBA, YUCOHbIE
(bwIBbMBL, TpEeHaXKEPBI U Hay4yHas oubnuoreka PITY.

CocTtaB mporpaMMHOT0 00€CTICUCHHS:
Windows
Microsoft Office
Amaneyc
1C: Ilpennpusarue
ABBYY Lingvo
Acrobat Professional 9
Corel Painter 11 Education License English
Delphi 2010 Professional ELS AcademicConLic
9. QuarkXPress 9, Enunsriii, [lomnbrii, O6pazoBanue, Europe East Edition
10. SonySoundForge 10 Axagemuueckuii Akagemudeckas JluieH3us,
11. Wowza Media Server 2
12. Kaspersky Endpoint Security
8. OBECIIEUEHUE OBPA30BATEJIBHOI'O MPOLECCA

Sl A
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JJ1s1 JIML C OT'PAHUYEHHBIMHA BO3MOKHOCTSAMM 310POBbs

B xone peanuzanuu AMCHUIUIMHBI UCHOJIB3YIOTCS CIEIYIOIIUE JOMOTHUTEIBHBIE METOIbI
o0y4deHus1, TEKYLIEro KOHTPOJS YCIEBAEMOCTH M NMPOMEXKYTOUHOM aTTecTali 00y4aroluxcs B
3aBUCUMOCTH OT UX WHAMBHUIYaTbHBIX OCOOCHHOCTEMH:

* JUISL CJIETIBIX U CIA0OBUIALINX: JIEKIIMU O(OPMIISIOTCS B BUJE AIEKTPOHHOIO JIOKYMEHTA,
JOCTYITHOTO € MOMOIIBIO KOMIIBIOTEpPA CO CHEIMATM3UPOBAHHBIM ITPOrPAMMHBIM 00€CTIeUeHUEM;
MUChbMEHHBIE 3aJJaHUs BBIMOJIHAIOTCS Ha KOMIIBIOTEPE CO CIEUATU3UPOBAHHBIM MTPOrPAMMHBIM
o0ecreyeHneM WM MOTYT OBITh 3aMEHEHbI YCTHBIM OTBETOM; 00eCreunBaeTCs UHANBHyaIbHOE
paBHOMepHOe ocBemieHrne He MeHee 300 JIroKC; IS BHITOTHEHUS 3ajaHusl TP HEOOXOIUMOCTH
MIPEOCTABIISETCS YBEIUMYMBAIOIEE YCTPOMCTBO; BOBMOKHO TAKXKe MCIIOJIb30BaHUE COOCTBEHHBIX
YBEJIMUYMBAIOIIUX YCTPOMCTB; MUChMEHHBIE 3aJaHus OGOPMIISIOTCS YBEIMUYEHHBIM HIpU(TOM;
9K3aMeH M 3a4€T MPOBOJATCS B YCTHOW (hopMe WM BBHIMOJHAIOTCA B MUCbMEHHOH (Qopme Ha
KOMIIBIOTEPE.

* U1 TIYyXuX U cHAa0OCHBIIIANIMX: JEKIMH OQOPMIISIOTCS B BHJE DICKTPOHHOTO
JOKYMEHTa, Ju00 TMpelocTaBiseTcs 3BYKOYCHJIMBAIOLIAs —ammaparypa HWHAMBHIYyaJbHOTO
MOJIb30BAHMS; MUCbMEHHBIC 3aJaHUsl BBINOJHAIOTCS Ha KOMIIBIOTEpE B IMUCBMEHHOW (hopme;
9K3aMEH U 3a4€T MPOBOASTCS B MUCbMEHHOU (hopMe Ha KOMITBIOTEPE; BO3MOXKHO MPOBEJCHHUE B
dbopMe TecTUpOBaHMUSL.

* JUISL JIUI[ C HapyUICHUSIMH OIOPHO-JIBUTaTEeNIbHOTO ammapara: JeKIUU o(QOopMIISIOTCS B
BUJE  DJIEKTPOHHOIO  JIOKyMEHTa,  JIOCTYIHOTO C  IIOMOLIbKO  KOMIIBIOTEpAa  CO
CHEIHATU3UPOBAHHBIM MIPOrPaMMHBIM OO€CIeYeHHEM; NMHChbMEHHBIE 3aJaHUsI BBINOIHIIOTCS Ha
KOMIIBIOTEPE CO CHEIHMAIM3UPOBAHHBIM IMPOTPaMMHBIM OOecrieueHHeM; 5K3aMEeH U 3auéT
MIPOBOASATCS B YCTHOM (hopMe MIIHM BBITIOJHSIOTCS B MUCBMEHHOU (hopMe Ha KOMIIbIOTEPE.

ITpu HEOOXOIMMOCTH TIpelyCMaTPUBACTCS YBEJIMUCHNE BPEMEHH ISl TIOJTOTOBKU OTBETA.

[Ipouenypa  mpoBefeHHs  NPOMEXKYTOYHOM  arrecTaluu A 0Oydaromuxcs
yCTAQHABJIMBAaeTC C YYETOM UX HHAMBHUIAYAJbHBIX MCUXO(PHU3UUECKUX OCOOCHHOCTEH.
[IpomexyTouHas aTTecTalys MOXKET IPOBOJAUTHCS B HECKOJIBKO ITATOB.

[Ipu mpoBeneHHH MPOLEAYpPbl OLEHUBAHMS PE3yJbTaTOB OOyUeHHs HpeaycMaTpUBaeTCs
UCTIOJNb30BaHUE TEXHWYECKHX CPEICTB, HEOOXOAMMBIX B CBS3M C HHIUBUIYAJIbHBIMU
0COOEHHOCTSIMH 00YyYaromuxcs. ITU CPEJCTBA MOTYT OBbITh NPEIOCTABICHBI YHUBEPCUTETOM,
WJIM MOTYT HCTIOJIb30BAaThCsl COOCTBEHHbIE TEXHUUECKHE CPE/ICTBA.

[IpoBenenue mpoueAypbl OLEHHBAHUS  PE3YyJIbTaTOB OOyYEHHUS JIOMyCKaeTcs ¢
MCIOJIb30BaHUEM JMCTAHIIMOHHBIX 00pa30BaTEIbHBIX TEXHOIOTHIA.

OO6ecneunBaeTcs 10CTyn K MHGOOPMAIIMOHHBIM U OMOIHOrpaduuecKuM pecypcam B CETH
WuTepHer mist kaxzaoro oOywaromierocsi B gopmax, aJanTHPOBAaHHBIX K OrPAaHUYCHHSIM HUX
3JI0POBbS U BOCHIPUATHUS MH(OPMAIIH:

* JUISL CJIETIBIX M CIA0OBUIAIIMX: B MEYaTHOM (opMme yBeIHMUEHHBIM IIpudTOoM, B dopme
3JIEKTPOHHOT'O IOKyMEHTa, B (hopme ayano (aiina.

* JUISL TIIyXHUX M ca00CbIIIaluX: B neyaTHOU ¢opme, B hopMe 3JIEKTPOHHOTO TIOKYMEHTA.

* U1 O0YyYaroIUXCs C HapyIHICHUSMH OINOPHO-IBUTATEILHOTO amnmapaTa: B IeYaTHON
dbopme, B popMe IIEKTPOHHOTO TOKyMEHTa, B (hopMme ayauo Qaiina.

VY4eOHble ayTUTOPUU AJIsl BCEX BHJIOB KOHTAKTHON M CaMOCTOSITENIbHON pabOThl, HayuyHas
O6uOIMOTEeKa W MHbIE MOMENICHMs JUIsi 00y4YeHHsI OCHAILlEHBI CIIEUAIbHBIM 000pYy/I0OBaHUEM U
y4eOHBIMHU MECTaMU C TEXHUYECKUMHU CPEICTBAMU 00yUEHUS:

* JUISL CJETbIX U CIA0OBUASIIUX: YCTPONCTBOM Uil CKAHUPOBAHMS W YTEHHUS C KaMepoi
SARA CE; nucrineem bpaiins PAC Mate 20; npuntepom bpaitnsg EmBraille ViewPlus;

* JUISl TIYXUX W c1a0O0CIHbIIIaINX: aBTOMaTU3UPOBAHHBIM pabOYUM MECTOM JUIsl JItoJIel ¢
HapylIEHHEM CIIyXa U CIa0O0CTBIIIANINX; aKYCTHUECKUN YCHUIIUTENb U KOJIOHKHY;
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. JUIs 00yYaroIuXcs ¢ HApYUICHUSIMHU OMOPHO-/IBUTaTEIbHOTO alapara; nepeBUKHBIMH,
peryaupyeMbIMU SproHoMmudeckuMu napramu CH-1; KOMIIBIOTEPHON TEXHUKOH CO
CMEeLMAIbHBIM IIPOTPAMMHBIM 00€CTIeUeHHEM.

9. METOANYECKHUE MATEPHUAJIBI

9.1. Il1aHbl CEMUHAPCKUX 3aHATHI

MeTtoauueckue yka3aHHs NMPEACTaBISAIOT co0O0M MiaH 3aHATUHN, CTPYKTYPHUpPOBAaHHBIA MO
TeMaM Kypca, pas3feibl KOTOPOro BKIIOYAIOT Ledb (3aaud) 3aHsATHsA, 0Opa3oBaTelIbHbIC
TEXHOJIOTHH, coJiepkaHue. MeTonuyeckue yka3aHMs JOJDKHBI OOecleyuBaTh IpENojaBaHue
aucuuIuInHbL B cooTBeTcTBUM ¢ @T'OC BO 1 yueOHbIM MIaHOM.

Tema 1. What is Marketing

Buasl paéorsi:

1. Pa3BuTHE HaBBIKOB YTE€HUS (IIOMCKOBOTO, U3y4alOUIET0, aHATUTHYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAIOTMYECKOM M MOHOJIOTMYECKOM) M MUCBMEHHOW peyu IMOoJA
PYKOBOJACTBOM IIpENoAaBaTesl.

3. Ucnonws3oBaHWe ayauo- W BHJIEOMATEpPUAIOB, KOMIIBIOTEPHBIX TEXHOJOTHW ISl PAa3BUTHSA
HAaBBIKOB ayJUPOBAHMS.

4. BeimonmHeHne 3a/1aHuid Ha TIPSIMOI M 0OOpaTHBIN MEPEBO] TEKCTOB M OTJEIBHBIX MPEITTOKCHHH.
5. Pa3BepnyTas Gecena ¢ 00CykJIeHHEM J0KIa1a 10 TEME YPOKa

Bonpocsl 1i1st 00cyKIeHus:
1. Who are "market players" and what do they do on the market?
2. What kinds of relationships do market players build?
3. What is the main aim of any business?
4. How does the profit of a company associate with the number of their customers?
5.What is an essential term for a market to exist?
6. What is the subject matter of marketing?
7. What is the main idea of marketing?
8. Under what circumstances does the customer value occur?
9. When and how does the customer satisfaction happen?

Cnucok Jureparypsbl:

OcHoBHast:

1. TIuporosa JI. . YueOnoe mocobOue "AHramiickuil ajis MapkeTuHra U pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3bIk g sKoHOMHCTOB (a2-b2). English for business +
aynuomarepuasibl B DBC : yueOHMK U MpakTHUKyM I akajeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-¢ u3., nepepad. u qon. — Mocksa : U3parensctBo HOpaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axagemuueckuil kypc). — ISBN 978-5-534-09049-9. — Texkct
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHUTeNbHAS:

1. Ilepmmna, E. FO. Aurnuiickuii s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yueb. mocobue mis akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aomn. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 ¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit // DbC KOpait

[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586
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2. llepmmna, E. FO. Anrnuiickuii s3plk. [IpakTudeckas rpamMmaruka B 2 4. Yacte 2.
['marosnbpHBIE POPMBI U CUHTAKCUC : yuel. mocobue il akagemudeckoro Oakanaspuata / E. HO.
IlepmmHa. — 2-e u3a., ucnp. u pon. — Mocksa : UsnarenscrBo IOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckwii kypc). — ISBN 978-5-534-04055-5. — Texker
anekTponubii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHO-TeXHHYECKOe o0ecrieyeHne 3aHATHS:

Marepuansl A0 ayAUTOpPHOH pabOTBl B IEYaTHOM WM DIIEKTPOHHOM BHJIE,
KOMITBIOTEPHBIE \ MyJIbTUMEIUITHBIE CPEICTBA \ KIaCChI

Tema 2 Being an Advertiser\ Economist. Job Interview

Buabl padorsi:

1. Pa3BuTHE HaBBIKOB YTE€HUS (IIOMCKOBOTO, U3Y4YalOUIET0, AaHATUTHUECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAIOTMYECKOM M MOHOJIOTMYECKOM) M MUCBMEHHOW peyu MO
PYKOBOJACTBOM IIpENoAaBaTesl.

3. Ucnonws3oBaHWe ayauo- W BHJIEOMATEpPHAIOB, KOMIIBIOTEPHBIX TEXHOJOTHH ISl PAa3BUTHSA
HAaBBIKOB ayJUPOBAHMS.

4. BeimonHeHWe 3a/1aHui Ha TIPSIMOI M 0OpaTHBIN MEPEBO] TEKCTOB M OTJEIBHBIX MPEITTOKCHHH.
5. Pa3BepnyTas Oecena ¢ 00CykJIeHHEM J0KIa1a 10 TEME YPOKa

Bonpocs! piist 06cyxneHus:

1. Where does an advertiser work?

2. What are the main functions of n advertiser?

3. How should one prepare for a job interview?

4. What basic questions can be asked on an interview?

Cnucok urepartypsbi:

OcHoBHas:

1. Iuporosa JI. . YuyeGHOe mocoOue "AHrauickuil 1ys MapkeTHHTra U pekiamsbl", MockBa
PITYVY, 2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3bIk 1nsg dKoHOMUCTOB (a2-b2). English for business +
aymuomarepuasibl B DBC : yueOHHMK U TIPaKTUKYM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3a., nepepad. u non. — Mocksa : UznarensctBo FOpaiit, 2019. — 393 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekcr
anektponubii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

HononHuTenpHas:

1. Iepmmna, E. FO. Anurnuiickuii s3bik. Ilpaktuueckas rpammarvka B 2 4. Yacte 1.
Mopdomorust : yueb. mocobue misa akamemuueckoro OakanmaBpuata / E. 0. Ilepmmna. — 2-¢
u3M., uctp. u nomn. — Mocksa : U3natensctBo FOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Texkct : snexkrponHsiit / DbC HOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepumna, E. FO. Aurnuiickuit s3pik. [Ipaktuueckas rpammatuka B 2 4. Yacte 2.
I'maronbHble GOPMBI U CHUHTAaKCHC : yuel. mocoOue Juisd akajemuueckoro 6axanaspuara / E. 1O.
[lepmnna. — 2-e u3a., ucop. u gon. — Mocksa : UsnarensctBo Opaiit, 2019. — 172 ¢. —
(Cepuss : bakamaBp. Axagemmueckuil kypc). — ISBN 978-5-534-04055-5. — Teker
anextponnbii // DBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunajbHO-TeXHHYECKOE 00ecIieYeHne 3aHATHS:

Martepuansl Ui ayAUTOpPHON paboOThl B MEYATHOM WM 3JIEKTPOHHOM BHJE,
KOMIIbIOTEPHBIE \ MyJIbTUMEIUIHbIE CPECTBA \ KIACChI
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Tema 3. The place of an Advertiser \ Marketer in the Economy.

Buabi paéorsi:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOIIero, aHaTUTUYECKOTO).

2. Pa3BuTHe HABBHIKOB YCTHOM (AMAJIOrMYECKON MU MOHOJOTMYECKOW) U MUCHBMEHHON pedu IMoj
PYKOBOJCTBOM IIpENOAaBaTENsl.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUANIOB, KOMIBIOTEPHBIX TEXHOJOTUM ISl Pa3BUTHUA
HaBBIKOB ayJIUPOBAHMS.

4. BeimonHeHue 3aJaHUi HA TIPSMOI ¥ 0OpaTHBIN MEPEBO]] TEKCTOB U OTJEIBHBIX MPEATOKEHUH.
5. Pa3zBepnytas Oecena ¢ o0Cy X aeHHEM JOKIIaa IO TEME YPOKa

Bonpocsl 151 00Ccy:KI1eHus:

1. What spheres of business can an advertiser apply his knowledge?
2. What is the difference of functions of an advertiser and a marketer?
3. What role does marketing play for a business?

4. What are the sectors of the economy?

5. What is macro - an microeconomics?

Crnucok Jureparypsbl:

OcHoBHast:

1. Tluporosa JI. . YueOnoe mocoOue "AHraumiickuii ajis MapkeTuHra U pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.x1. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3bIk 1yig sKoHOMHCTOB (a2-b2). English for business +
aynuomarepuasibl B DBC : yueOHMK U MpakTUKyM AJIs akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3sf., nepepad. u gon. — Mocksa : M3garensctBo IOpaiit, 2019. — 393 c. —
(Cepust : bakanaBp. Axagemuueckuil kypc). — ISBN 978-5-534-09049-9. — Texkct
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHuTeNbHAS:

1. Ilepmmna, E. FO. Aurnuiickuii s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yueb. mocobue mais akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aomn. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 ¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit // bC KOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Aurnmiickuii s3bik. Ilpaktuueckas rpammartuka B 2 4. Yacts 2.
['marosnbHbIe POPMBI U CUHTAKCUC : yuel. mocobue i akagemudeckoro Oakanaspuata / E. HO.
[lepmmna. — 2-e u3n., ucnp. u gon. — Mocksa : UznatensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texker
anexTpoHHbIH / DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHoO-TeXHHYECKOe o0ecrieyeHne 3aHATHS:

Marepuansl A8 ayAUTOPHOW pabOThl B IEYaTHOM WM BJIEKTPOHHOM  BHJIE,
KOMIIBIOTEpHBIE \ MYJIbTUMEIUNHBIE CPEJICTBA \ KIACChI

Tema 4. Money

Buab1 paéorsi:

1. Pa3zBuTre HaBBIKOB UTE€HUS (IIOMCKOBOT0, M3YYaIOIIEr0, aHATUTUIECKOTO).

2. Pa3BuTHE HaABBIKOB YCTHOM (IMAIOTMYECKON U MOHOJIOTUYECKOW) M MUCHMEHHOW PEeuu MO
PYKOBOJICTBOM ITPEIOAABATEIS.
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3. Wcnonp3oBaHue ayauo- U BHUAEOMATEPUATOB, KOMIBIOTEPHBIX TEXHOJOTHH IS pa3BUTHS
HABBIKOB ayJIUPOBAaHUA.

4. BeimonHeHue 3aJaHUi HA TIPSMOI ¥ 0OpaTHBIN MEPEBO]] TEKCTOB U OTJEIBHBIX MPEATOKEHUH.
5. Pa3zBepnyTas Oecena ¢ o0CyX aeHHEM JO0KIIaa IO TEME YPOKa

Bonpocsl 1151 00Ccy:KI1eHus:

1. What is the essence of a barter system?

2. What were the prerequisites for the monetary system?
3. What are the features of money?

4. What are the functions of money?

Cnucok Jureparypsbl:

OcHoBHas:
1. TIuporosa JI. . YueOnoe mocoOue "AHraumiickuii ajis MapkeTuHra u pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. Aurnuiickuii s3bIk g sKoHOMHCTOB (a2-b2). English for business +

aynuomatepuansl B ObC : yueOHMK M NpaKkTUKyM JAJs akajeMudeckoro Oakanaspuata / B. M.
VYBapoB. — 2-e u3., nepepad. u gon. — Mocksa : U3garensctBo HOpaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axanemuueckuil kypc). — ISBN 978-5-534-09049-9. — Texkct

anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JlononHuTenpHast:

1. Ilepmmna, E. FO. Aurnuiickuii s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yueb. mocobue mais akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aomn. — Mocksa : U3znarensctBo FOpaiit, 2019. — 200 ¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit // ObC KOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Aurnmiickuii s3bik. Ilpaktuueckas rpammartuka B 2 4. Yactp 2.
I'marosibHble GOPMBI U CUHTaKCUC : yuel. mocobue i akagemudeckoro 6akanaspuata / E. HO.
[lepmmna. — 2-e u3n., ucnp. u pon. — Mocksa : UznarensctBo FOpaiit, 2019. — 172 c. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texker
anekTpoHHbIH // DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHO-TeXHHYECKOe o0ecrieYeHne 3aHIATHS:

Marepuansl Ui ayAUTOPHON paboOThl B TMEYATHOM WM DJIEKTPOHHOM BHJE,
KOMITBIOTEPHBIE \ MYJIbTUMEIUHHBIC CPEJICTBA \ KITACChI

Tema 5. Tema 3. Advertising Agency. Kinds of Occupations in the Advertising Sphere.
Buabl paéorsi:

1. Pa3BuTHe HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOLIEr0, aHaTUTUYECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOM (IMAIOTMYECKOW M MOHOJIOTUYECKOW) M MUCHMEHHOW Peuu MO
PYKOBOJICTBOM IIpenojaBaTelis.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUAIOB, KOMIBIOTEPHBIX TEXHOJOTHUM ISl Pa3BUTHUSA
HaBBIKOB ayJIUPOBAHMS.

4. BoinmonHeHue 3aaHuii HA TPSAMOI ¥ 0OpaTHBIN MEPEBOJ] TEKCTOB U OTJCIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0Cy X aeHHEM JO0KIIaa IO TEME YPOKa

Bomnpocs! 1151 00cy:KIeHus:

1. What spheres of business can an advertiser apply his knowledge?
2. What is the difference of functions of an advertiser and a marketer?
3. What role does marketing play for a business?
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4. What are the sectors of the economy?
5. What is macro - an microeconomics?

Cnucok Jureparypsbi:

OcHoBHas:
1. TIuporosa JI. . YueOnoe mocoOue "AHramiickuil ajis MapkeTMHra U pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. Aurnuiickuii s3bIk 1yig sKoHOMHCTOB (a2-b2). English for business +

aynuomarepuasibl B DBC : yueOHMK U MpakTHUKyM I akajeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-¢ u3., nepepad. u gon. — Mocksa : U3garensctBo Opaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axanemuueckuil kypc). — ISBN 978-5-534-09049-9. — Tekct :
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHutenpHast:

1. Ilepmmna, E. FO. Aurnuiickuii s3eik. [Ipaktuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yueb. mocobue mais akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aomn. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit // ObC KOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Aurnmiickuii s3bik. Ilpaktuueckas rpammartuka B 2 4. Yacts 2.
['marosibHbIe GOPMBI U CUHTaKCUC : yuel. mocobue Juist akagemudeckoro Oakanaspuata / E. HO.
[lepmmna. — 2-e u3n., ucnp. u pon. — Mocksa : UznarensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texkcr :
anekTpoHHbIH / DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHoO-TeXHHYECKOe o0ecrieYeHne 3aHATHS:

Marepuansl Ui ayAUTOPHON paboOThl B TMEYATHOM WM DJIEKTPOHHOM  BHJE,
KOMITBIOTEPHBIE \ MYJIbTUMEIUHHBIC CPEJICTBA \ KITACCHI

Tema 6. Marketing Strategy

Buabi paéorsi:

1. Pa3BuTHe HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOLIEr0, aHaTUTUYECKOTO).

2. Pa3BuTHe HaABBIKOB YCTHOH (IMAIOTMYECKON M MOHOJIOTUYECKOW) M MUCHMEHHOW PEeuu MO
PYKOBOJACTBOM IIpENOAaBaTENs.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUAIOB, KOMIBIOTEPHBIX TEXHOJOTHUM ISl Pa3BUTHUSA
HaBBIKOB ayJIUPOBAHMS.

4. BeinmonHeHue 3aaHuii HA TIPSAMOI ¥ 0OpaTHBIN MEPEBOJ] TEKCTOB U OTJCIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0Cy X aeHHEM JO0KIIaIa IO TEME YPOKa

Bonpocs! 1is1 00cyKaeHus:
1.What is a strategy?
2. Is it a long-term or a short-term plan?
3. What sphere do the words "strategy" and "tactics" come from?
4. Why do marketers have to plan company's activities?
5. What should be included in a strategic / tactical marketing plan? What is strategic marketing
aimed at?
6. What opportunities can a company realize with strategic marketing?
7. How does Philip Kotler define marketing strategy?
8. What is the purpose of strategic analysis?
9. What kinds of strategic analysis can marketers exploit?
10. What is the difference between PEST and SWOT analyses?
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11. How do goals and objectives differ in terms of marketing strategy?
12. How do marketing strategy and marketing mix correlate?

Cnucok Jureparypsbi:

OcHoBHas:
1. TIuporosa JI. . YueOnoe mocoOue "AHramiickuil ajis MapkeTMHra U pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. Aurnuiickuii s3bIk 1yig sKoHOMHCTOB (a2-b2). English for business +

aynuomatepuansl B ObC : yueOHMK M NpaKkTUKyM JAJs akajeMudeckoro Oakanaspuata / B. WM.
VYBapoB. — 2-¢ u3., nepepad. u gon. — Mocksa : U3garensctBo Opaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axanemuueckuil kypc). — ISBN 978-5-534-09049-9. — Tekct :

anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHutenpHast:

1. Ilepmmna, E. FO. Aurnuiickuii s3eik. [Ipaktuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yueb. mocobue mais akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aomn. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit // ObC KOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Aurnmiickuii s3bik. Ilpaktuueckas rpammartuka B 2 4. Yacts 2.
['marosibHbIe GOPMBI U CUHTaKCUC : yuel. mocobue Juist akagemudeckoro Oakanaspuata / E. HO.
[lepmmna. — 2-e u3n., ucnp. u pon. — Mocksa : UznarensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texkcr :
anekTpoHHbIH / DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHoO-TeXHHYECKOe o0ecrieYeHne 3aHATHS:

Marepuansl Ui ayAUTOPHON paboOThl B TMEYATHOM WM DJIEKTPOHHOM  BHJE,
KOMITBIOTEPHBIE \ MYJIbTUMEIUHHBIC CPEJICTBA \ KITACCHI

Tema 7. Market Research

Buabi paéorsi:

1. Pa3BuTHe HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOLIEr0, aHaTUTUYECKOTO).

2. Pa3BuTHe HaABBIKOB YCTHOH (IMAIOTMYECKON M MOHOJIOTUYECKOW) M MUCHMEHHOW PEeuu MO
PYKOBOJACTBOM IIpENOAaBaTENs.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUAIOB, KOMIBIOTEPHBIX TEXHOJOTHUM ISl Pa3BUTHUSA
HaBBIKOB ayJIUPOBAHMS.

4. BeinmonHeHue 3aaHuii HA TIPSAMOI ¥ 0OpaTHBIN MEPEBOJ] TEKCTOB U OTJCIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0Cy X aeHHEM JO0KIIaIa IO TEME YPOKa

Bomnpocs! 1is1 00CcyKaeHuU:
1. When is it necessary to do research?
2. When do you do research?
3. What data do marketers look for conducting external market research?
4. What data do marketers look for conducting internal market research?
5. How do marketers gather information they need?
6. How can this information help a business to succeed?

Cnucok Jurepatypbi:

OcHoBHast:
1. Tluporosa JI. . YueOnoe nmocobue "AHrauiickuil majis MapkeTuHra u pekijamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.x1. http://elib.lib.rsuh.ru/elib/000015782
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2.YBapoB, B. W. Aurnuiickuii s3bIk 1y dKoHOMHUCTOB (a2-b2). English for business +
aymuomarepuasibl B DBC : yueOHHMK U TIPaKTUKYM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3ja., nepepad. u non. — Mocksa : UznarensctBo FOpaiit, 2019. — 393 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekcr :
anektpoHHbIH / DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

HononHuTenpHas:

1. Iepmmna, E. FO. Aurnuiickuii s3bik. Ilpaktuyeckas rpammarvka B 2 4. Yacte 1.
Mopdomorust : yueb. mocobue misa akamemuueckoro OakanmaBpuata / E. 0. Ilepmmna. — 2-¢
u3M., uctp. u nomn. — Mocksa : U3natensctBo FOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Texkct : snexkrponHsiit / DbC HOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepumna, E. FO. Aurnuiickuit s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 2.
['marosnbpHBIE (OPMBI U CUHTAKCUC : y4e0. mocodue il akagemudeckoro Oakanaspuata / E. HO.
[lepmnna. — 2-e u3a., ucnp. u gon. — Mocksa : UsnarenscrBo Opaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axagemuueckuii kypc). — ISBN 978-5-534-04055-5. — Teker :
anextponnsii // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MartepuajJbHO-TEXHMYECKOE O0ecrieueHne 3aHATHSA

Marepuansl i1 ayAUTOPHOM palbOThl B TI€YaTHOM WJIM JJICKTPOHHOM BHJE,
KOMIIBIOTEPHBIE \ MYJIbTUMEIUHHBIE CPECTBA \ KIACChI

Tema 8. Market Segmentation

Buabi paéorsi:

1. Pa3BuTHe HaBBIKOB UTE€HUS (IIOMCKOBOTO, U3YYalOLIEr0, aHATUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAIOTMYECKOM M MOHOJIOTUYECKOW) M MUCHMEHHOW PEeuu MO
PYKOBOJCTBOM IIpENOAaBaTeENsl.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUAIOB, KOMIBIOTEPHBIX TEXHOJOTUM ISl Pa3BUTHUA
HAaBBIKOB ayJIUPOBAHMS.

4. BoinmonHeHue 3aaHUi HA TIPSAMOI M OOpaTHBIN MEPEBOJ] TEKCTOB U OTJCIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0CyX aeHHEM JO0KIIaa IO TEME YPOKa

Bonpocsl 151 00cy:Ka1eHus:

How can a company identify their target market?

Why is it essential for any company to conduct market segmentation?

What approaches do companies use to segment the market?

What customer traits are described by each way of market segmentation?

What is the role of a customer profile?

Cnucok JuTepaTyphbl:

OcHoBHas:

1. ITuporosa JI. M. YueOHoe nocobue "AHrnuiickuil 1uyist MapkeTuHra u pexiamsl”, MockBa
PITYVY, 2021, 116 ctp, 5,8 m.i. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. U. Auramiickuil s3bIk uist skoHOMHUCTOB (a2-b2). English for business +

SNhWDN =

aymuomarepualibl B ObC : y4eOHUK U IPAKTHKYM JUTsI akajJieMudeckoro Oakanaspuara / B. U.
VYBapoB. — 2-¢ u3j., mepepad. u gon. — Mocksa : M3natensctBo FOpaiit, 2019. — 393 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — TekcT :
anektponnbii // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlonoyiHUTENbHAS:
1. Tlepmuna, E. FO. Anrnmiickuii s3bik. [lpakthueckas rpammaruka B 2 4. Yacte 1.
Mopdomorus : yue6. mocobue st akagemudeckoro 6akamnaspuara / E. YO. [lepmmna. — 2-¢
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u3l., ucnp. u jgon. — MockBa : UznarensctBo IOpaiit, 2019. — 200 c. — (Cepus :
bakanaBp. Axkanemuueckuii kypc). — ISBN 978-5-534-04036-4. — TekcT : 37€KTPOHHBIH //
OBC HOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepmmmua, E. IO. Anrmumiickmii s3bik. [Ipaktnueckas rpammartuka B 2 4. Yacte 2.
I'maronbHbIe GOPMBI U CHHTAKCHUC : y4yeO. mocodue A akajgemMuueckoro O6akanaspuata / E.
1O. Ilepmmua. — 2-e u3n., ucnp. u gomn. — Mocksa : M3narensctBo FOpaiit, 2019. — 172 c.
— (Cepus : bakanaBp. Axanemuueckuii kypc). — ISBN 978-5-534-04055-5. — Tekcr :
anextponnbii // DBC KOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111
MaTepuaabHO-TEXHUYECKOe ofecneyeHne 3aHsATHS

Marepuansl AJist ay JUTOPHON pabOTHI B IEYATHOM WIIH DIIEKTPOHHOM BHUJIE, KOMITBIOTEPHBIE \
MYJbTUMEIMIHBIE CpeACTBa \ KJIACChl

Tema 9. Integrated Marketing Communications (IMC)

Buabi paéorsi:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalONIero, aHaTUTHYECKOTO).

2. Pa3BuTHE HABBHIKOB YCTHOM (AMAIOrMYECKON MU MOHOJOTMYECKOW) U MUCHbMEHHON pedM IMoj
PYKOBOJICTBOM ITpenoaBaTelis.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUANIOB, KOMIBIOTEPHBIX TEXHOJOTUM ISl Pa3BUTHUSA
HaBBIKOB ayJIUPOBAHMS.

4. BeimonHeHue 3aJaHU HA TIPSMOI ¥ 0OpaTHBIN MEPEBO]] TEKCTOB U OTJEIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0Cy X aeHHEM JOKIIaa IO TEME YPOKa

Bonpocs! 1151 00Ccy:KI1eHus:

. Why did marketers come up with the idea of IMC?

. What is IMC focused on?

. What is IMC mix (4Cs)?

. Why should marketers support the same image whatever communication source they use?
. Why is trust a holy grail of a marketing strategy?

. How can IMC benefit the corporate culture?

. What steps of creating an IMC plan does the author suggest?

. Why is reviewing the plan critical?

03N N KW

Cnucok Jureparypsbl:

OcHoBHast:

1. TIuporosa JI. . YueOnoe mocobOue "AHramiickuil ajis MapkeTuHra U pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3bIk g sKoHOMHCTOB (a2-b2). English for business +
aynuomarepuasibl B DBC : yueOHMK U MpakTHUKyM I akajeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-¢ u3., nepepad. u qon. — Mocksa : U3parensctBo HOpaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axanemuueckuil kypc). — ISBN 978-5-534-09049-9. — Tekct :
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHuTenbHast:

1. Ilepmmna, E. FO. Aurnuiickuii s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yueb. mocobue mis akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aomn. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 ¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit // DbC KOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586
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2. llepmmna, E. FO. Anrnuiickuii s3plk. [IpakTudeckas rpamMmaruka B 2 4. Yacte 2.
['marosnbpHBIE POPMBI U CUHTAKCUC : yuel. mocobue il akagemudeckoro Oakanaspuata / E. HO.
IlepmmHa. — 2-e u3a., ucnp. u pon. — Mocksa : UsnarenscrBo IOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texkcr :
anekTponubii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHO-TeXHHYECKOe o0ecrieyeHne 3aHATHS:

Marepuansl A0 ayAUTOpPHOH pabOTBl B IEYaTHOM WM DIIEKTPOHHOM BHJIE,
KOMITBIOTEpHBIE \ MYJIbTUMEIUHHBIE CPEJICTBA \ KIACChI

Tema 10. Globalization & International Marketing

Buabi paéoTsi:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOIIero, aHaTUTHYECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOM (AMAJIOrMYECKON MU MOHOJOTMYECKOW) U MHUCHBMEHHON pedM IMoj
PYKOBOJCTBOM IIpENOAABaTENs.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPHANOB, KOMIBIOTEPHBIX TEXHOJOTUM ISl Pa3BUTHUSA
HABBIKOB ayJHpPOBaHUSI.

4. BeimonHeHue 3aJaHUi HA TIPSMOI ¥ 0OpaTHBIN NEPEBO]] TEKCTOB U OTJEIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0CyX aeHHEM JO0KIIaa IO TEME YPOKa

Bomnpocs! 1i1s1 00cy:K1eHus:

1. What is globalization?

2. How does globalization facilitate consumers access to goods and services?
3. How do technologies help trade internationally?

4. What are positive consequences of globalization?

5. What are negative consequences of globalization?

Cnucok urepartypsbi:

OcHoBHas:

1. Iuporosa JI. . YuyeGHOe mocoOue "AHrauickuil 1ys MapkeTHHTra U pekiamsbl", MockBa
PITYVY, 2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3bIk 1nsg dKoHOMUCTOB (a2-b2). English for business +
aymuomarepuasibl B DBC : yueOHHMK U TIPaKTUKYM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3a., nepepad. u non. — Mocksa : UznarensctBo FOpaiit, 2019. — 393 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Texkcr :
anektponubii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

HononHuTenpHas:

1. Iepmmna, E. FO. Anurnuiickuii s3bik. Ilpaktuueckas rpammarvka B 2 4. Yacte 1.
Mopdomorust : yueb. mocobue misa akamemuueckoro OakanmaBpuata / E. 0. Ilepmmna. — 2-¢
u3M., uctp. u nomn. — Mocksa : U3natensctBo FOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Texkct : snexkrponHsiit / DbC HOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepumna, E. FO. Aurnuiickuit s3pik. [Ipaktuueckas rpammatuka B 2 4. Yacte 2.
I'maronbHble GOPMBI U CHUHTAaKCHC : yuel. mocoOue Juisd akajemuueckoro 6axanaspuara / E. 1O.
[lepmnna. — 2-e u3a., ucop. u gon. — Mocksa : UsnarensctBo Opaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axagemuueckuii kypc). — ISBN 978-5-534-04055-5. — Teker :
anextponnbii // DBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunajbHO-TeXHHYECKOE 00ecIieYeHne 3aHATHS:

Martepuansl Ui ayAUTOpPHON paboOThl B MEYATHOM WM 3JIEKTPOHHOM BHJE,
KOMIIbIOTEPHBIE \ MyJIbTUMEIUIHbIE CPECTBA \ KIACChI
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Tema 11. Brand

Buabi paéorsi:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOIIero, aHaTUTUYECKOTO).

2. Pa3BuTHe HABBHIKOB YCTHOM (AMAJIOrMYECKON MU MOHOJOTMYECKOW) U MUCHBMEHHON pedu IMoj
PYKOBOJCTBOM IIpENOAaBaTENsl.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUANIOB, KOMIBIOTEPHBIX TEXHOJOTUM ISl Pa3BUTHUA
HaBBIKOB ayJIUPOBAHMUSI.

4. BeimonHeHue 3aJaHUi HA TIPSMOI ¥ 0OpaTHBIN MEPEBO]] TEKCTOB U OTJEIBHBIX MPEATOKEHUH.
5. Pa3zBepnytas Oecena ¢ o0Cy X aeHHEM JOKIIaa IO TEME YPOKa

Bonpocsl 151 00Ccy:KI1eHus:

1. Some people consider a company logo or name to be a brand. To what extend are they right or
wrong?

2. How does Philip Kotler define a brand?

3. What functions does a brand comprise?

4. What elements does a brand involve?

5. How does a brand work as a psychological trigger?

6. How do strong brands build their target audience?

7. How does branding help outperform competitors?

Cnucok Jureparypsbl:

OcHoBHast:

1. TIuporosa JI. . YueOnoe mocoOue "AHraumiickuil ajis MapkeTuHra u pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3bIk g sKoHOMHCTOB (a2-b2). English for business +
aynuomarepuasibl B DBC : yueOHHMK U MpakTUKyM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-¢ u3., nepepad. u qon. — Mocksa : U3parensctBo HOpaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axanemuueckuil kypc). — ISBN 978-5-534-09049-9. — Tekct :
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHUTeNbHAS:

1. Ilepmmna, E. FO. Aurnuiickuii s3pik. [IpakTuueckas rpammatuka B 2 4. Yacte 1.
Mopdomorus : yueb. mocobue ais akagemuueckoro OakanaBpuarta / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aomn. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 ¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit // DbC KOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Aurnmiickuii s3bik. Ilpaktuueckas rpammartuka B 2 4. Yacts 2.
['marosibHbIe GOPMBI U CUHTaKCUC : yuel. mocobue it akagemudeckoro Oakanaspuata / E. 1O.
[lepmmna. — 2-e u3n., ucnp. u gon. — Mocksa : U3narensctBo FOpaiit, 2019. — 172 c. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texkcr :
anekTpoHHbIH / DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHO-TeXHHYECKOe o0ecrieYeHne 3aHIATHS:

Marepuansl Ui ayAUTOPHON paboOThl B TMEYATHOM WM DJIEKTPOHHOM  BHJE,
KOMIIBIOTEPHBIE \ MYJIbTUMEIUNUHBIE CPEJICTBA \ KIACChI
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Tema 12 Making Presentations\ Negotiations

Buasl paéorsr:

1. Pa3BuTHE HaBBIKOB YTEHUS (IIOUCKOBOT0, U3y4YalOUIET0, aHATUTHUECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAJIOTMYECKOM M MOHOJIOTMYECKOM) M MUCBMEHHOW peyu MO
PYKOBOJACTBOM IIpeNoAaBaTesl.

3. Ucnonws3oBaHKMe ayauo- W BHJIEOMATEpPUAIOB, KOMIIBIOTEPHBIX TEXHOJOTHU ISl PAa3BUTHSA
HAaBBIKOB ayJUPOBAHMS.

4. BeimonmHeHWe 3a/1aHuid Ha TIPSIMOI M 0OpaTHBIN MEPEBO] TEKCTOB M OTJEIBHBIX MPEITTOKCHHH.
5. Pa3BepnyTas Oecena c 00CykJIeHHEM J0KIa1a 10 TEME YPOKa

Bonpocs! pist 06cyxneHus:

1. What is the role of verbal / non-verbal tools in a presentation?

2. How to design a slide in terms of colours, font, pictures, etc.?

3. What is the role of verbal / non-verbal tools in a negotiation process?
4. What issues are negotiable / non-negotiable in a contract?

5. Why is a small talk important?

6. Give your tips how to find a consensus.

Cnucok Jurepatypbl:

OcHoBHast:

1. ITuporora JI. 1. Yuebnoe mocobue "AHrIMHCKHIA IJiT MapKeTHHTa W pekiambl', MockBa
PITY, 2021, 116 ctp, 5,8 m.x1. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. U. Anrmumiickuii s3Ik 1711 SKOHOMHUCTOB (a2-b2). English for business +
aynuomarepuanbl B DBC : yueOHHMK U MPakTUKyM OIS akajaeMudyeckoro OakamaBpuata / B. .
VYBapoB. — 2-¢ u3j., nepepad. u gon. — Mocksa : M3parensctBo IOpaiit, 2019. — 393 ¢. —
(Cepuss : bakamaBp. Axagemmueckuil kypc). — ISBN 978-5-534-09049-9. — Tekcr
anexkTpoHHbl // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlonomHUTeNbHAS:

1. Ilepmmna, E. 1O. Anrnmiickuit s3bpik. IIpaktudeckas rpammarvka B 2 4. Yacte 1.
Mopdonorus : yueb. mocobue s akagemuueckoro Oakamaspuara / E. 0. Ilepmmna. — 2-¢
u31., ucnp. u aomn. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 ¢. — (Cepus : bakanasp.
Axanemuueckuil kypce). — ISBN 978-5-534-04036-4. — Tekcr : anextponnslii / 35C KOpaiir
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. FO. Anrnuiickuii s3plk. [IpakTudeckas rpammaruka B 2 4. Yacte 2.
['marosnbpHBIe GOPMBI U CUHTaKCUC : yuel. mocobue /i akagemudeckoro Oakanaspuata / E. HO.
IlepmnHa. — 2-e u3a., ucnp. u pon. — Mocksa : UsnarensctBo IOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texker
anekTponHbii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHO-TeXHHYECKOe o0ecrieyeHne 3aHITHS:

Marepuansl A8 ayAUTOpPHOW pabOTBl B IEYaTHOM WM DIIEKTPOHHOM BHJIE,
KOMIIBIOTEpHBIE \ MYJIbTUMEIUNHHBIE CPEJICTBA \ KIaCChI

9.2. MeroanuecKue peKOMEeHAALUH 110 NMOAr0TOBKe MUCbMEHHbIX padoT

[TucemMeHHBIE PabOTHl ABIAIOTCA Kak (GopMmoil oOydeHus, Tak M (HOpMOH KOHTPOJIA
3HaHUH, YMEHUH U HaBBIKOB oOy4aromuxcs. Lenu BoimonHeHus pador:

— CHUCTeMaTu3alusl, 3aKpeIuleHHe U YIIIyOJeHHe TEeOpPEeTHYECKUX 3HAHUH M yMEHUH
MPUMEHSITh UX JUISl pEIIeHHsI KOHKPETHBIX MPAaKTUYECKUX 3a/1a4;
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— pa3BUTHE HABBIKOB palbOTHI C TEKCTOM (aHHOTHUpOBaHHE, pedepupoBaHUE, JIOTHKO-
CMBICIOBOM M  CpaBHMUTEJbHBIH  aHANU3  TEKCTa, HaNMCaHWE  AaHAJUTUYECKOTO U
apryMEHTHPOBAaHHOT'O BUIOB 3cCCe);

— pa3BHUTHE HaBBIKOB CaMOCTOSITENIbHON Hay4HOI paboTh! (MJIaHUPOBAHUE U TPOBEACHHE
UCClieIoBaHMsl, paboTa ¢ HAy4YHOH M CIIpaBOYHOM JTUTEpaTypoil, HHTEpHpeTalus MOTy4eHHBIX
pe3yIbTAaTOB, UX MPABUIBLHOE H3JI0KEHNUE U 0OPMIICHHUE).

KonuyectBo M nepeyeHb KOHTPOJIBHBIX PadOT YCTaHABIMBACTCA COOTBETCTBYIOIIUMHU
y4eOHBIMH IUJIAaHAMHU [0 CHEIHabHOCTH, YTBEP)KICHHbIMU B YueOHOM ympasienuun PITY.
TemaTuka KOHTPOJBHBIX DPAa0OOT pa3pabaThIBaeTCs MpEnoAaBaTeieM, BEAYIIUM JUCIHUILTHHY
«HOCTpaHHBIN A3BIK).

KontponbHast paboTa npezacrasiser co00i MUCEMEHHBIH JIEKCUKO-TPaMMaTHYECKUI TecT
Ha BoIpoc (pelieHue s3bIKOBOM 3a/aydl WM BBIIIOJIHEHHWE KOHKPETHOTO 3a/1aHusf), KOTOPBI
u3ydaercs B paMmkax AucuUuIUIMHBL. CoaepkaHMe OTBETA HAa IOCTABJICHHBIM BONPOC BKIIIOYAET:
MOKa3 CTYJIEHTOM 3HaHUS TEOPUU U YMEHHE MPUMEHSTH 3Ty TEOPUIO Ha MIPAKTHKE.

9.3. Uuble MaTepHAaJIbI

Bocnuranue npodeccuoHanbHOR A36IKOBON JTUYHOCTHU Ipeanosaraer GopMupoBaHue
y CTYACHTOB YMEHMI U HaBBIKOB IOMCKa, 0TOOpa M aHajau3a HeoOXoAMMOW MHpopManuu, eé
aJIeKBaTHOW MHTEPIIPETAMN U KOPPEKTHOT'O M3JIOKEHHsI Ha AHIJIMICKOM sI3bIKe (YCTHOTO HIIU
MMMCBMEHHOTO).

[Ipe3eHTanus CTyIEeHUYECKUX MJOKIAJOB U pedepaToB OCYIIECTBISETCS B XOJe
y4eOHBIX TMpecc-KOH(EePEeHIUM, «KPYIIbIX CTOJOB» W CEMUHAPCKUX 3aHATUH, IEIbIO
MIPOBEIECHUS KOTOPBIX SABIAETCSA PA3BUTHUE M COBEPIICHCTBOBAHUE CIIOKHBIX YMEHUW H
HABBIKOB JIEJIOBOTO OOLIEHUS B CHUTYallMsX, MAaKCUMaJbHO MNPUONIKEHHBIX K Oyaymiei
po(heCCHOHAIBHOM e TENbHOCTH CTYICHTOB.

Takas opranuszamnus ydeOHOTO TMpollecca MpeaycMaTpUBaeT pelieHue psjaa
KOHKPETHBIX 3a/1ay:

1) 3akperuieHHEe  HaBBIKOB  KOPPEKTHOTO  JIEKCHMKO-IPaMMaTH4ecKoro  ohopMIIeHHS

BBICKa3bIBAHUN;

2) Bocnutanue KyJbTypbl MEKIMYHOCTHOTO OOILIEHUS;

3) ®opmupoBaHHME IOJIOKUTEIBHOW CAaMOOIICHKH KakK  CJEJCTBHE YCIIEUIHOTO
MCII0JIb30BaHMSI 3HAHUI B MPOLECCE HHOSA3BIYHOTO OOIIEHNUS;

4) CoBepIIEHCTBOBAaHHE YMEHHMH M HABBIKOB CaMOCTOSITEIbHON pabOThl € JUTEpaTypoit

I10 CIIEIMAIIBHOCTH;

5) Pa3BuTHe yMeHMii 1 HaBBIKOB HAYYHO-HUCCIIEI0BATEIBCKOM PabOTHI.

Kpurepun ouenkn

- AKTYyanpbHOCTh TEMBI

- AHanu3 cUTyaluu, BelIeJIeHne pooaemM

- ITocTanoBka 3agay

- ®opMyIMpOBaHHE BBIBOJOB

- YpoBeHb BIaICHUS HHOCTPAHHBIM SI3BIKOM

— HOCJ’IG)IOB&TGJ'H)HOCTI) " JIOTUYHOCTH BBICKA3bIBAHUA

- YMeHne TOYHO U Y€TKO BBIPaKaTh MBICITE HA HHOCTPAHHOM SI3BIKE
[TuceMenHbIe PabOTHI YUEOHBIM IJIAHOM WJIM TIPOTPaMMON HE TTPEAYCMOTPEHBI.
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[Ipunoxenue 1. AHHOTaNUs
paboueit mpOorpaMMbl TUCITUTIITUHBI

AHHOTAIIYS PABOYEN ITPOT'PAMMBI JJUCIUILIUHBI

Leabio Kypca sBIseTCS OBJaJICHUE CTYyI€HTaMU HEOOXOIUMBIM U JOCTaTOUYHBIM YPOBHEM
MHOSI3bIYHOM KOMMYHHMKATHBHOM KOMIIETEHIIMM JUISI PEUICHHS COLMabHO-KOMMYHHMKATHBHBIX
3aJad B PA3IMYHBIX 00JacTsAX NpodecCHOoHaTbHOW U HaydyHOU cdep NeATenbHOCTH,
KOMMYHHKAIIMH B YCTHOH ¥ MMCbMEHHOH (hopMax Ha PyCCKOM U MHOCTPAHHOM S3BIKaX, a TaKXkKe
JUI JanbHENIIero caMmooopa3oBaHus, 4To npezmnosaaraeT GopMUPOBaHUE BCECTOPOHHE Pa3BUTOM
JIMYHOCTH, CIOCOOHOM OTBEYATh HAa BHI30BHI COBPEMEHHOI'O OOIIECTBA U UCIIOIB30BATh 3HAHMS,
YMEHHUS ¥ HaBBIKHU, IOJyYEHHBIE B XOJ€ 00yUYECHHUS.

OOpaszoBarenbHasi IieJib NpEANoNaraeT MW3yuyeHHEe WHOCTPAHHOTO fA3bIKa HE Kak
JUHTBUCTUYECKOM CHCTEMbI, a KakK CpeACTBa MEXKKYJIbTYpHOro OOLIEHHS W HMHCTPYMEHTa
MO3HAHUS KYJIbTYPbI ONpPEAeICHHON HAIIMOHAIBHOW OOIIHOCTH, B TOM YHCJE JIMHIBOKYJIbTYPHI.
[IpuobiieHre K 3eMEHTaM JTOM KyJIbTypbl paccMaTpHUBaeTcs Kak 00s3aTelIbHOE YCIOBUE
YCIICHIHBIX  HEMOCPEJACTBEHHBIX U  OINOCPEIOBAaHHBIX PEUYEBBIX NPOPECCHOHATBHBIX U
JUYHOCTHBIX KOHTAKTOB C MPEJCTABUTESAMU TaHHOM KYJIbTYpHI.

Pa3zBuBaromast 1eiab NpEANosiaraeT ydyeT JUYHOCTHBIX HOTPEeOHOCTEH, WHTEpEecoB U
UHAUBUAYAIbHBIX TICUXOJOTHYECKHX OCOOEHHOCTeH oOydaeMbIX, oOllee HMHTEIEKTyalbHOe
pa3BUTHE JUYHOCTU CTYJCHTA, OBJAJCHUE UM OIPEJICJIEHHBIMU KOTHUTHBHBIMH MpPUEMaMHU,
MO3BOJIAIOIIMMU OCYIIECTBIISATH MO3HABATEIbHYI0, KOMMYHUKATUBHYIO JESTEIIbHOCTh, Pa3BUTHE
CIIOCOOHOCTH K COLIMAJIBHOMY B3alMO/IEICTBHIO, ¢dbopmupoBaHue
KOMIIEHCUPYIOUINX/KOMIIEHCATOPHBIX yYMEHMH, B TOM 4YHUCJIE, YMEHHH YTOUHATH 3JEMEHTHI
BBICKa3bIBaHUS C TIOMOIIbIO BepOATIbHBIX U HEBEPOAIbHBIX CPEJICTB OOILICHMS, a TAK)Ke YMEHHI
CaMOCOBEPILIEHCTBOBAHMSI.

BocnuratensHast wenb mnpeamera - (OPMHUPOBAHHME YBAXKHUTEIBHOIO OTHOIICHUS K
IYXOBHBIM M MaTepUaIbHBIM LIEHHOCTSM JAPYTUX CTpPaH M HapOIOB, COBEPIICHCTBOBAHUE
HPaBCTBEHHBIX KaYeCTB JIMYHOCTH CTYJICHTA.

3agauM TUCHMIUIMHEI - GOPMHUPOBAHUE Y 00yUArOIUXCS

®  COUMOKYJBTYPHOW KOMIETECHIIMH H TOBEICHYECKUX CTEPEOTHIIOB, HEOOXOIUMBIX IS
YCIICITHOM aJanTalyy BEITYCKHUKOB Ha PhIHKE TPYAQ;

® HaBBIKOB apryMEHTAIlUH U BEICHUS IUCKYCCUH;

® HaBBIKAMH MHUCHBMEHHOTO ¥ YCTHOTO TepeBOJia TEKCTOB  Mpo(hecCHOHAIBHOM
HAaIpaBJICHHOCTH;

® HaBHIKOB CBOOOJHO TOJIb30BAThCSI HMHOCTPAHHBIM SI3BIKOM JJIs peIIeHus 3aj1ay
MEXIIMYHOCTHOTO ¥ MEXKYJIBTYPHOTO OOIICHHUS;

® HaBHIKOB CaMOCTOSTEIBHO NMPHOOPETaTh C MOMOUIBI0 MH()OPMAIMOHHBIX TEXHOJOTHH U
MCTIOJIb30BaTh B MPAKTUYECKOHN NEATETHHOCTH HOBBIC 3HAHHUS U YMEHUS, B TOM YHCIE B
o0yacTsX 3HaHWH, HEMIOCPEICTBEHHO HE CBS3aHHBIX CO c(hepoil A TeIbHOCTH;

® CrHOCOOHOCTHM  COBEpILICHCTBOBaTb W  pa3BUBaThb CBOM  MHTEIJICKTYalbHBIH U
OOIIEKYJIbTYpPHBIH YPOBEHb.

B pe3ynbraTe 0cBOCHUS IUCHUIUIMHBI 00YYaOUIHIICs TOJIKEH:
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3HATH:

OCHOBHBIE HOPMBI HHOCTPAHHOTO s13bIKa B 00JaCTH YCTHON M MUCHbMEHHOW PEUH;
OCHOBHBIC Pa3JIMUUsl JIMHTBUCTHUECKAX CUCTEM PYCCKOTO M HHOCTPAHHOTO SI3BIKA;
OCHOBHBIE OCOOCHHOCTH CITyIIaHUWS, YTEHUs, TOBOPEHUS M MHCbMa KaK BHIOB PEYEBOU
NeSITeTbHOCTH;

OCHOBHBIE MOJICJIH PEUEBOTO TTOBEICHHS,

OCHOBBI PEYEBBIX JKaHPOB, AKTYaJIbHBIX JUIs Y4eOHO-HAYYHOTO OOIICHHS;

CYUIHOCTb PEUEBOr0 BO3ACHUCTBUS, €T0 BUABI, (DOPMBI U CPE/ICTBA;

0a30BbIM HAOOPOM JIEKCUKU TEPMUHOJIOTUYECKOM HaIlpaBJI€HHOCTH;

0a30BbIe TPaMMATHUYECKHE KOHCTPYKIMH W (POPMBI, MIPHUCYIINE TOABI3BIKY HAIPABICHHSI
MOJITOTOBKH / CHIEIUATIbHOCTH;

CBOOOJIHBIC M YCTOHYMBBIE CIOBOCOYETAHHS, (hPA3eOTOTHIECKIE SAMHUIIBI, XapaKTepHbIE
st chepbl MpodecCHOHATTBHON KOMMYHHKAINH;

OCHOBHBIE CpEJICTBA CO3/aHUSI BepOAJbHBIX W HEBEPOAJBHBIX HHOS3BIYHBIX TEKCTOB B
Pa3IMYHBIX CUTYAIHSIX JITYHOTO U IPOPECCHOHATHFHO 3HAUUMOTO OOIICHUS;

UCTOPHIO, KyJIbTYpPY U TPAJHUIIUHU CTPAHBI H3Y9aeMOTO SI3bIKa;

KOHIIETITYaJIbHYIO U SI3BIKOBYIO KAPTHHY MHUPa HOCUTEJS MHOS3BIYHOM KYJbTYP;

METOAMKY pabOThI C/HAJ] TEKCTaMHU COLMAIBHON M MPOo(hecCHOHANBHOM HAIIPABICHHOCTH B
IETISIX aJIeKBaTHOW MHTEPIPETAUH IPOYUTAHHOTO MaTepHaa;

METOAMKY paboThl ¢ WMHGOPMALMOHHBIMHU TOTOKAMHU JUIs O0OeCHedeHUs AESITeIbHOCTU
AHAJTMTHYECKUX IICHTPOB, OOIIECTBEHHBIX M TOCYIaPCTBEHHBIX OPraHU3aINi.

YmMeTh:

peaIM30BBIBATh PA3IMYHBIC BHUJIBI PEUCBOU JIEATEIHHOCTH B YUeOHO-HAYyYHOM OOIICHHUH
Ha MHOCTPAHHOM $I3bIKE;

oCcymIecTBIATh  A(D(PEKTHBHYIO MEKINYHOCTHYI0 KOMMYHHKAIIMIO B YCTHOH U
MUCBhMEHHON (hOpMax Ha HHOCTPAHHOM SI3BIKE;

COOTHOCHTH  SI3BIKOBBIE CpEACTBA C KOHKPETHBIMH COIMAILHBIMU  CHUTYAllHsSMH,
YCIIOBUSIMU U TIETISIMHU, a TaK)Ke ¢ HOpMaMH MPOPECCHOHATHHOTO PEYCBOrO TOBEICHUS,
KOTOPBIX IPUJICP)KUBAIOTCS HOCUTEIH SI3bIKA;

paboTtaTh c/Haj TekcTaMu TPOoGECCHOHATBLHOW HAMpPaBICHHOCTH B IENSAX aJeKBATHOM
WHTEPIIPETAIIMH TPOYUTAHHOTO MaTepraa;

MOHUMaTh MOHOJIOTUYECKYIO/IHAJIOTHYECKYI0 PeUb, B KOTOPOH HCIOJIB30BAHbI JICKCHKO-
rpaMMaTHYeCKHEe KOHCTPYKIIUH, XapaKTEpHbIE IS KOMMYHUKATHBHBIX CHTYaIlil
po¢)eCCUOHAIIBHOTO OOIIICHHMS;

UCIIOJB30BaTh HAaBBIKM pPabOTHl ¢ HMHpOpMAIMEd W3 pa3IUYHBIX HCTOYHUKOB Ha
WHOCTPAHHOM SI3bIKE JUIS PENICHHS OOMIEKYIBTYPHBIX M MPO(ECCHOHATBHO 3HAYMMBIX
3ajady;

MOHUMATh W TPABUIBHO HHTEPIPETUPOBATH HUCTOPUKO-KYJIBTYpPHBIC SIBJICHHS CTPaH
U3y4aeMoro s3blka, pa30upaThCsi B OONICCTBEHHO-TIOJIMTUYECKUX HMHCTHTYTAaX 3STHX
CTpaH;

BBITIOJTHATH TUCBMEHHBIC U YCTHBIC TTEPEBOJIBI MATEPHAIOB MTPO(hECCHOHATBHO 3HAYMMON
HATPABIEHHOCTH C WHOCTPAHHOTO SI3bIKa HA PYCCKUH M C PYCCKOTO HA MHOCTPAHHBIH
SI3BIK;

CO3J1aBaTh U PEIAKTHPOBATH TEKCThI OCHOBHBIX JKaHPOB JICJIOBOW PEUH;

pelaKkTUPOBATh TEKCTHI MPOGECCHOHATHFHOTO U COIMAFHO 3HAYMMOTO COJEpKaHUs Ha
POJTHOM ¥l HHOCTPAHHOM SI3BIKAX
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pemaTh CTaHAapTHble KOMMYHUKAaTUBHBIE 337a4dl C MCIIOJb30BaHMEM HMH(POPMALMOHHO-
KOMMYHMKAI[MOHHBIX CETEH;

cobupatb B HH(MOPMALMOHHO-KOMMYHUKAIIMOHHBIX CETSIX U HMHTEPHPETUPOBATH
MH(POPMALINIO COLMAIBHOTO U MPO(ECCHOHATBHOTO XapakTepa;

aJIeKBaTHO M KPUTHYECKH OLEHUBATh MaTepuan pa3IMYHBIX HMH(OPMAIOHHO-
KOMMYHHUKATHBHBIX PECYPCOB;

middepeHInpoBaTh 0QUIHATBEHO-AEIOBYI0 U TEPMUHOJIOTHYECKYIO JICKCHKY.

Baagern:

0a30BbIM HAOOPOM  JIEKCHKO-TPAMMATHYECKHX KOHCTPYKIMH, XapaKTEePHBIX IS
KOMMYHHUKATHBHBIX CUTyallMi OOIIEKYIbTYPHOTO U MPO(eCCHOHANTBHOTO OOLICHHUS;
S3BIKOBBIMU CPEACTBAMU ISl IOCTMIKEHUSI PO(PECCHOHATBHBIX 1eJIell Ha MHOCTPAHHOM
SI3BIKE;

Pa3IMYHBIMU BUJIaMU U IIPUEMaMU CITyIIAHUs, YTEHUS, TOBOPEHUS U ICHMA;

HAaBBIKAMU COLMOKYJIBTYPHOM U MEXKYJIBTYPHON KOMMYHUKALIUY;

HaBbIKAMM KOMMYHUKAIlUM B HWHOA3BIYHOW Cpele, 00ecleyrBarolIMMH aJ€KBaTHOCTD
COLMAJIBHBIX U MPO(PECCHOHAIBHBIX KOHTAKTOB HA HHOCTPAHHOM SI3BIKE;

croco0amMM pelIeHHuss KOMMYHMKATUBHBIX M PEYEBBIX 337a4 B KOHKPETHOH CHUTyalluu
OOIICHHS;

IIPUEMAaMH CO3/IaHHS YCTHBIX M NMHCBMEHHBIX TEKCTOB PA3JIMYHBIX XKaHPOB B IIpoliecce
y4e0HO-HAYYHOTO OOIICHUS;

HaBbIKaMU pedepupoBaHus 1 AHHOTUPOBAHUS HAYUHOU JIUTEPATYPhI;

uHpopmanueii 00 OCHOBHBIX OCOOECHHOCTSAX MAaTepUaIbHOW M JyXOBHOH KYyJIbTYpPHI
CTpaHbl (pEervoHa) H3y4yaeMOro MHOCTPAHHOI'O $f3bIKa B IEJNSAX YBaXKUTEJIBHOTO
OTHOILUEHHUS K JyXOBHBIM IIEHHOCTSIM IPYTUX CTPAH U HApOJOB;

METOAMKOHN M IpreMaMHu nepeBoja (pedepaTuBHOIO, T0CIOBHOTO);

npueMamMu  pedepupoBaHUS M AHHOTHPOBAHUS  TEKCTOB  NMPO(eCCHOHAIBLHON
HaIPaBJICHHOCTH;

HAaBBIKaMU 110 PELIEH3UPOBAHUIO U PEAAKTUPOBAHUIO COLMANIBHBIX, HAYYHO-TIOMYJIIPHBIX,
HAy4YHBIX, U MyOJIUIIMCTUYECKUX PpabOT MO HampaBiICHHUIO MOATOTOBKMHA WHOCTPAHHOM
A3BIKE;

HaBBIKAMU M METOJMKOH MOHMCKA CTPAHOBEIUECKOW U MpodecCHOHATbHON MH(OpMAIHH,
UCTOJb3Ys Pa3IU4Hble HHPOPMALMOHHO-KOMMYHHUKAIIMOHHBIE TEXHOJIOTHH;

npuemMamu c6opa, oOpabOTKM M pacnpocTpaHeHus: MH(GOPMAIMM B COOTBETCTBHM C
OOLIETPUHATHIMU CTaHAAPTAMH U MIpaBUIIaMU podeccuu.
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